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Scope
This report applies to the entities shown below, unless otherwise stated. It has been prepared in 
accordance with the Global Reporting Initiative reporting framework (Core).

The report covers the year 2018 and will be published annually on our website euroclear.com. 

Contact for further questions on this report: Charlotte Shaw, Corporate Responsibility Officer  
tel: +32 2 326 1610, email: charlotte.shaw@euroclear.com

 

  

                                    
     

      
    

    

Euroclear Luxembourg

Euroclear Investments SA

Euroclear Finland

Euroclear Sweden

Euroclear UK & Ireland Euroclear Nederland

Euroclear Belgium

Euroclear France

Euroclear Bank  
  (incl. branches and  
    representative offices)

Euroclear SA/NV

Euroclear Holding

Headquarters in Brussels

GRI Disclosure 102-1, 102-3, 102-46, 102-52, 102-53, 102-54
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In 2018, we made good progress in most of our streams 
against our targets and identified key areas where we need to 
focus in 2019 – 2020.

This report outlines the achievements per stream for 2018, 
while also identifying areas where we know that we need  
to improve. 

Our staff CR survey, carried out at the start of 2019, has 
helped us to focus on areas of staff inclusion and well-being, 
while growing external focus on climate change has brought 
areas like ‘Climate risk’ to the fore. The relevant data per 
stream can be found in the Annexes. 

See below the 2018 highlights and our 2019 - 2020 focus, 
based on results of stakeholder feedback.

At a glance

Marketplace

• 95% completion rate of the mandatory  
 GDPR training which 99% successfully passed 
• Critical suppliers assessed on Environment  
 Social Governance (ESG) topics

Environment

• Business travel down 12%
• 17% carbon emissions reduction compared   
 to our 2014 baseline

Community
 
• 50th anniversary projects: 20 new local   
  community projects across the group  
  and three new Build Africa projects

• 183 Junior Achievement volunteers   
  impacting 5,691 students  

Workplace
 
• 300 colleagues made use of our Euroclear   
 Development Centre
• 400 colleagues changed function as a result  
 of internal mobility opportunities
• Well-being (Vitality) Day launched 

Environment

Energy – focus on reduction

Climate risk – Assessing climate risk with the intention 
of adding it to our risk management framework

Emissions – Assessing our Belgian mobility offer to  
see how we can address environmental concerns

Marketplace

Supply chain – Identifying and following up on 
higher risk suppliers

Sustainable finance – Exploring how we can help 
create a sustainable financial marketplace

Workplace

Employee well-being – Setting up a social fund to 
support colleagues who may find themselves in difficult 
circumstances. Implementing a strategy to deal with 
absenteeism.  
Diversity & inclusion – Focus on encouraging more 
women into management positions

Community

Volunteering – Enhancing our approach to corporate 
volunteering and broadening our offer for employees

Community support – Better aligning our community 
support across the group and developing a more 
transparent governance structure

2019 – 2020 Focus

Governance

Putting in place a CR governance structure that is 
best able to prepare us for future developments

2018 Highlights
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Dear reader,

Welcome to Euroclear’s 2018 ‘Our responsibility’ report.  
This second edition, developed in accordance with the 
Global Reporting Initiative (GRI) standards, explains how  
we have continued to implement our Corporate 
Responsibility vision. 

2018 was a milestone year for the Euroclear group – our 
50th anniversary. Ever since Euroclear was established, 
our people have strived to build a leading open-access 
infrastructure that contributes to making financial markets 
safer and more efficient. 

As you can read in our recently published Annual Review, 
the record operational and financial results achieved 
in 2018 demonstrate how this vision remains highly 
relevant to the evolving needs of our global network. 
Moreover, we firmly believe that our company makes a 
positive contribution to the real economy through our 
business activities, and this underpins our commitment to 
remaining a socially responsible company. 

In a recently published report, PwC studied the impact 
for emerging economies when they establish a market 
link with Euroclear, providing empirical evidence of 
‘Euroclearability’ for the first time. PwC found that, 
after controlling for other factors, sovereign borrowing 
costs were reduced by 28 basis points in primary bond 
issuances, which could help deliver welfare gains to 
society such as through increased spending on healthcare 
or education. 

In the course of 2018, Euroclear processed 230 million net 
transactions while safekeeping €28.8 trillion on behalf of 
its 2000 clients worldwide. Such activities put Euroclear 
into contact with significant amounts of data. As we 
welcomed the European Union’s move to strengthen 
and unify data protection, we rolled out GDPR e-training 
to all employees, with 95% of our people successfully 
completing the training.  

We also continue to invest in training and development 
of our people, which is a prerequisite to the long-term 
sustainable performance of the organisation. Over 300 
colleagues made use of our newly launched Euroclear 

Introduction from  
the CEO and Chairman

Lieve Mostrey, Chief Executive Officer
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Development Centre where they can access career advice 
and development opportunities through our dedicated 
team of advisors.  

At Euroclear, we strive to foster an inclusive, safe and 
healthy environment where everyone can bring their 
respective strengths. Our gender diversity programme 
is targeted at encouraging women to develop their 
careers at Euroclear. Through a focus on increasing the 
proportion of women at middle management levels, 
we aim to build a pipeline of female leaders for the 
future. Meanwhile, we are encouraged by the launch 
of a grassroots initiative – the ‘Women’s Empowering 
Academy’ – which shares this vision. 

As a technology-based company, we require significant 
amounts of energy to power our offices and data 
centres. Nevertheless, our focus on mitigating our impact 
on the environment has meant the group has been 
carbon neutral since 2012 and we have now reduced our 
carbon footprint, from our 2014 baseline, by 17%. 

Euroclear occupies a privileged position in society so 
giving back is very important to us. On behalf of all our 
people, we were proud to gift an additional €1 million 
to community projects this year to celebrate our 50th 
anniversary. 

Finally, on behalf of the Board, we would like to thank  
all our employees, clients and partners for their 
contribution to making Euroclear an increasingly 
responsible company. 

Thank you,

Lieve Mostrey,  
Chief Executive Officer

Marc Antoine Autheman, 
Chairman

Marc Antoine Autheman, Chairman
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About Euroclear 
We are a financial services provider of post-trade services. Euroclear provides settlement, safe keeping and 
servicing of domestic and cross-border securities, from bonds, equities and derivatives to investment funds. 

We connect over 2,000 financial market participants across the globe and ensure securities transactions  
are processed safely and efficiently. As an open and resilient infrastructure, we help clients cut through  
complexity, lower costs and mitigate risks.  

An open model, positioned at the centre of the  
global financial market ecosystem 

  

 

                                    
     

      
    

    

Global client network / ecosystem

Investment banks

Custodians

Central banks

Exchanges

CCPs

Issuers

CSDs

Cost & process 
efficiency

Risk  
reduction

Global  
collateral  
& liquidity  

optimisation

Regulated as systemically  
important market  

infrastructure

Euroclear

Venue neutral
and open architecture

For details on our strategy and approach to risk management, please see pages 15 and 22 of the Euroclear Holding Annual Review 2018.  
For details on Board composition, please see the Euroclear Holding SA/NV 2018 Consolidated Financial Statements.
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Asset safety and resilience

AA+ 
Fitch

AA 
Standard & Poor’s

2 The place for funds4

11 million 
funds orders 
routed annually

145,000 
investment funds  
processed by Euroclear

>1200 
fund administrators

€ 2 trillion 
funds under custody

60% Eurobond holdings

230 million 
netted transactions processed

7% y-o-y growth

€791 trillion 
in turnover  
12% y-o-y growth

>50% European capital market security

Scale provider of post-trade services

€ 28.8 trillion
assets held in custody  

for our clients

yearly average

1

Collateral Highway

> €1.2 trillion 
collateral outstanding
mobilised daily

+7% y-o-y growth

3

>100 central banks

>120  
countries
Our clients are  
located in over  
120 countries

50 
currencies
We deal in  
50 settlement 
currencies

50 
major markets
We have links 
to 50 major 
markets

16 
languages
We offer personalised  
client support in
16 languages

Breadth of participation5

> 2000 clients

54% 
Europe

32% 
Americas

14% 
Asia Pacific



10

Euroclear Our responsibility (2018)  

Corporate Responsibility  
at Euroclear
Our Corporate Responsibility (CR) mission is to conduct business in an ethical, 
responsible and sustainable way, while contributing positively to the wider 
community. This mission is aligned to our corporate strategy of being a systemically 
important resilient and robust infrastructure at the heart of the financial  
industry’s ecosystem.

We established our Corporate Responsibility programme five years ago, consolidating on-going initiatives 
around a framework which was drawn up after consulting both internal and external stakeholders.  
We divided our framework into four streams to identify what is most relevant to Euroclear and its stakeholders: 
Environment, Workplace, Marketplace and Community. 

Our Corporate Responsiblity programme continues to evolve and develop, and we are currently drawing  
up our approach for the coming years.

Build Africa
Junior Achievement

Supporting local communities
Matching Gift

Carbon emissions
Resource use

Energy reduction

Ethics and compliance
Data security

GlobalReach
Sustainable finance

Supply chain

Diversity and inclusion
Well-being

Health and safety
Human rights

Training and development

Our Corporate Responsibility framework
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Results of stakeholder review
In 2017-2018, we conducted a review in order to gain an 
in-depth view of what is important to our stakeholders. In 
addition to interviews with senior management, the study 
collected feedback from a range of external parties, including 
clients, suppliers, Board members and peers. Early 2019, we 
conducted a survey of our staff and contractors to assess  
their interests and concerns. Over 400 colleagues took part  
in the survey, with 82% saying that CR is ‘very important’  
or ‘important.‘

We continue to monitor employees’ responses to our CR-
related questions in the annual engagement survey. In 2018, 
the question on Euroclear’s commitments to Corporate 
Responsibility was the most improved score in the survey,  
with an overall score of 70 out of 100.

The Materiality matrix below shows the relative importance 
given to topics by the various stakeholders and their impact  
on society.

For details on how we communicate with our main 
stakeholders, see Annex page 56.

GRI Disclosures 102-40, 102-42, 102-43, 102-46 and 102-47

Materiality Matrix

Euroclear’s perspective
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Marketplace

Environment

Workplace

Community

High

High

Business ethics

Contributing towards the overall  
stability of the financial system

Training and developing  
employees

Contributing to reducing fraud, 
money laundering and corruption  
in the financial systems

Fair and 
open access 
to financial 

markets

Data privacy and  
data protection

Supporting initiatives that improve financial literacy 
in local communities

Health and 
well-being

Employee safety

Facilitating 
investments in 
emerging and  

developing 
economies

Community 
engagement

Facilitating green and ethical finance

Responsible 
procurement

Carbon  
emissions

Diversity and 
equality

Waste

Water
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Aligning to the Sustainable  
Development Goals

This year, we have closely aligned our objectives to the United 
Nation’s Sustainable Development Goals (SDGs).  

In order to ensure that we focus on the areas where we have 
the most impact, we defined which of the SDGs are most 
relevant to our business.

SDG 1 No Poverty
Community/Marketplace

SDG 4 Quality Education
Community

SDG 16 Promote Just and  
inclusive societies  
Marketplace

SDG 15 Life on Land 
Environment

SDG 14 Life below water
Environment

SDG 13 Climate Action
Environment

SDG 12 Responsible  
Consumption and Production
Environment

SDG 8 Decent Work and  
Economic Growth
Marketplace/Community

SDG 5 Gender Equality
Workplace
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In 2018, we reviewed our CR governance structure to be 
better aligned to the growing focus on Environmental,  
Social and Governance (ESG) topics. Growing regulation, 
stakeholder expectations and pressing external issues, such 
as climate change, mean that we need to best prepare 
ourselves for the future. We took a bottom-up approach to 
redefining our CR governance and involved a broad group of 
stakeholders in our analysis and solution.

As a result, we have broadened our CR SteerCo to include a 
wider range of members, changed the remit and revised the 
decision making process. We have also added consultancy 
bodies which act as sounding boards and filters between the 
stream leads and the SteerCo. 

At the same time, we have made our CR programme more 
visible by visually displaying our initiatives in our Innovation 
area in Brussels, where staff can provide feedback.

Policies

All streams in our Corporate Responsibility programme are 
governed by the Corporate Responsibility Policy handbook, 
which was first published in 2016 and will be revised in 
2019. This Handbook is signed off by the Management 
Committee. In 2019, we intend to include all areas covered 
by Corporate Responsibility in the Code of Business 
Conduct, which will be ratified by our Board. See also 
Policies on page 57.

Governance, roles and responsibilities

Corporate Responsibility Governance Structure

CR Officer

Stream leads / 
Project leaders

Working groups

Consultancy and  
advice body  
(Employees)

CR SteerCo

Management  
Committee and Board

• Steering
 • Advising on strategy
 • Setting direction
• Decision making

Consultancy and  
advice body  
(External)

Consultancy and  
advice body  
(Location)

• Advising
• Testing
• Proposing

Stream sponsors
• Budget holders
• Making decisions

• Leading projects / programmes
• Providing directions on their stream
• Budget

• Implementing



14

Euroclear Our responsibility (2018)    Marketplace

01 Marketplace
This stream includes our long-term focus on fraud, money laundering and  
corruption, data protection, and cyber security. It also focuses on our work  
to ensure that there is no modern slavery or human rights abuse in our  
operations or supply chain. 

Finally, this stream encompasses our efforts to enable activities through  
which developing markets are opened up to international investment,  
thereby strengthening their overall economies to the benefit of all. It also  
encompasses investigations into how Euroclear may help to create a more 

sustainable marketplace.
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Marketplace

70%
70%
70%

local suppliers

Critical  
suppliers 
assessed on 
ESG topics

Mandatory GDPR training for all staff

of staff attended

security workshops

87%
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SDG: 8: Driving economic growth / SDG 1 No poverty

All disclosures in this section apply to the whole group  
unless otherwise stated.

Our commitment to serving capital markets responsibly is 
encapsulated in our ability to ensure continuous, secure 
and efficient transaction flows. We take a large share 
of responsibility for keeping the financial markets stable 
and functioning, so it is critical that we manage our risks 
effectively. Our external stakeholders also indicate that this 
is an area of key focus for them, as shown in our materiality 
matrix on page 11.

Our risk-aware business practices, highest ethical standards 
and robust processing infrastructure, play a key part in 
ensuring market stability during times of turbulence. Our 
corporate reputation as a stable and trustworthy Financial 
Market Infrastructure (FMI) has sustainability and viability  
at its core.

We are currently also assessing how we can contribute in 
the area of sustainable finance. See page 23 for Stephan 
Pouyat’s views on co-creating a sustainable marketplace.

There are four pillars to our Marketplace strategy: 

Know and trust  
your suppliers

Risk-averse culture

Sustainable  
marketplace

Staff awareness 

We take a large share of responsibility  
for keeping the financial markets stable and 

functioning, so it is critical that we  
manage our risks effectively.

Our goal is a sound supplier  
strategy and a stable procurement 
organisation.

Guillaume Eliet 
Chief Compliance Officer

Bernard Frenay 
Chief Financial Officer
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Know and trust your suppliers 
The main elements of our supply chain are related to products 
and services that support our operations. These include 
facility services, IT infrastructure, application development  
and maintenance services, insurance, lease cars, business 
travel, marketing and communication support and other 
professional services.

We have a sound supplier strategy and a stable procurement 
organisation. Furthermore, we aim to ensure that all suppliers 
adhere to the desired prices and deliver the desired product 
with quality service while minimising risks.Local suppliers 
account for 70% of supplier-related expenses, up from 2017. 
This reflects a significant support to local economies. We 
define local suppliers as meaning companies that operate in 
the same geographical region in which the service is provided.

During 2018, we have optimised our supply chain by further 
consolidating a series of categories of spend with fewer 
suppliers, resulting in a decrease of 20% in our supplier base 
versus 2017.

Sustainable Supply Chain

Euroclear manages the supply chain risks of its critical 
suppliers with the objective of contributing to financial 
market stability. All critical suppliers are assessed annually  
on these areas:

• Supplier-related practice with respect to compliance and 
ethics, such as business code of conducts

 • Anti-money laundering and counter-terrorism financing

 • Financial sanctions

 • Gifts and hospitality, fraud, bribery and corruption

 • Conflicts of interest

• Human rights, including adherence with modern  
slavery legislation

In 2018, the risk recertification scope has been extended to 
cover ESG-related topics.

As of 2019, we expect to reinforce the due diligence process 
applied to the selection of new suppliers, integrating, 
whenever relevant, the assessment of supplier-related 
practices with regards to ethics and Corporate Responsibility.

Euroclear has developed a Supplier Code of Business 
Conduct. It goes beyond mandatory requirement of 
compliance with laws and regulations to outline the 
principles and expectations Euroclear has of its suppliers 
and sub-contractors. This covers dimensions such as human 
rights, ethical business practices and environmental impact. 
The Supplier Code of Business Conduct will be gradually 
included in contracts with our existing suppliers and will be 
referenced in all new contracts.

Total administrative expenses in 2018  
for Euroclear Holding

1370  
 Suppliers

70% 
Local suppliers

€816 million

43%
supplier-related  

expenses

GRI 102-9, GRI 102-10, GRI 204-1 (2019)
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Modern slavery 
We take a risk-based approach to the main suppliers that 
interact with us across all our locations. 

In 2018, our more risky suppliers were screened for due 
diligence, including provisions to monitor forced or compulsory 
labour in the supply chain. We are also taking a proactive 
approach to monitoring our suppliers for modern slavery, 
identifying the suppliers we consider to be most at risk and 
following up with them on how they are addressing any issues 
in this area.

We are committed to ensuring that there is no modern slavery 
or human trafficking in our supply chains or in any part of 
our businesses. The ‘Modern slavery and human trafficking’ 
statement, posted on our website, reflects our commitment 
to acting ethically and with integrity in all our business 
relationships. This statement is reviewed annually and updated 
accordingly. We will continue to improve practices, putting 
effective systems and controls in place to safeguard against any 
form of modern slavery taking place. The potential disclosure 
of such forced labour within our supply chain could seriously 
jeopardise our business, corporate reputation and trust of 
our clients, not to mention internal/external stakeholder 
management.

Risk and Compliance
We have evaluated the nature and extent of our exposure to the 
risk of modern slavery occurring in our supply chain, to ensure 
that our standards are respected. We do not consider that 
Euroclear’s core business currently operates in high risk sectors 
or locations for modern slavery; however, our commitment to 
addressing this potential risk will continue.

Training
Educating our staff is fundamental to ensuring potential human 
rights and modern slavery risks are identified and managed. 
Euroclear’s current on-boarding and refresher training for all staff 
aims to ensure that they understand how our Code of Conduct 
contributes to an ethical culture and conducting business in 
full compliance with all applicable laws and regulations and in 
accordance with the highest ethical standards. Euroclear has 
also developed a specific training on the Modern Slavery Act 
for those staff most in contact with suppliers, focusing on the 
recognition of the signs of modern slavery and the reporting of 
any concerns.

Creating a risk-averse culture 
Our staff and contractors operate in multiple locations 
around the globe. While, wherever possible, we try to apply 
a group-wide approach to anti-corruptive behaviour, local 
jurisdictional rules and laws are applicable and must be 
adhered to above and beyond group-wide guidelines.

In line with our Board and senior management expectations, 
our reputation for integrity, honesty and fairness hinges 
on our staff’s ability to adhere to our ethical principles 
at all times. This includes awareness around internal/
external fraud, corruption, the giving and receiving of gifts, 
hospitalities and any other types of potential inducement. 

As a key market infrastructure, we need to ensure the 
stability of the market and guard against any implication in 
cases of bribery, fraud or corruption. 

Understanding the diverse and changing needs of our clients 
is critical for us, as is the opportunity to learn from feedback. 
In 2017, we launched a comprehensive complaints handling 
service on our website, which is a last resort for clients who 
have exhausted traditional channels. 

GRI 205-1 and 205-2

How we manage our supply chain

Supply chain management is overseen by a mainly centralised 
procurement function reporting to the Chief Financial 
Officer (CFO). By consolidating Euroclear’s spending power, 
Procurement generates cost savings through the creation of 
economies of scale enabling holistic management of supply 
chain risks. 

Potential or actual breaches of the Supplier Code  
of Conduct would be handled under the authority of  
the CFO. 
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Staff awareness
All staff and contractors follow a series of training sessions on 
topics such as bribery, fraud, anti-competitive behaviour, anti-
money laundering, modern slavery, physical and logical access 
and other potential malicious behaviour. Every two years we 
run a mandatory Compliance and Ethics test in the form of an 
e-learning experience. 

In 2018, we held a ‘fraud week’ to help our staff to better 
understand the role they play in protecting our company. This 
week flagged certain behaviours that could lead in instances 
to fraud (for example, lifestyle, gambling, etc).

The same year, we also built on our anti-corruption  
awareness measures via a combination of self-declaration  
and e-learning activities. Staff completed fraud and conflict  
of interest e-learnings and relevant staff completed anti-
money laundering and counter terrorist training.

To encourage our staff to report any potential wrong doing 
or area for concern, in early 2017, we complemented our 
internal ‘Speak Up’ framework, with an external ethics 
hotline run by an independent third party, ‘Safecall.’ 

These channels allow staff, consultants, contractors and our 
suppliers to raise concerns in the strictest confidence, 24/7 in 
a range of languages. In 2018, there were two phone calls to 
the Safecall ethics line. In 2019, we are increasing publicity 
around the line to encourage staff to speak up if they 
encounter unethical behaviour.

We are proud to be structural partners of the Ethics & Trust 
in Finance prize (formerly ‘Robin Cosgrove’ prize), which was 
set up to encourage those under 35 to engage with the topic 
of ethics in the finance industry. In 2018, we were pleased 
to welcome SWIFT on board as a co-structural partner in this 
excellent initiative. We also had five essay entrants in 2018.
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Cyber resilience 

In addition to strong cyber security teams, awareness is key 
for our people and our future business viability. Therefore, we 
provide mandatory security training to all staff, consultants 
and contractors to ensure that they are equipped to protect 
Euroclear from possible attacks. In early 2018, 87% of our 
workforce attended cyber security workshops hosted by 
senior management to encourage dialogue and debate 
around this important topic. We are also reinforcing our IT 
teams to ensure that we are well-prepared for possible  
future attacks.

Data protection 

Our position in the market has its foundations in our  
ability to securely access and process data from a wide  
variety of sources.

We welcome the EU’s move to strengthen and unify data 
protection for all individuals within the union under the 
General Data Protection Regulation which came into effect  
in May 2018. As our staff are the first line of defence when 
it comes to the integrity of personal data, we rolled out 
mandatory GDPR e-training to all our staff and the results 
were encouraging: 

Customer data

There were no complaints concerning breaches of privacy or 
losses of customer data reported to the authorities in 2018.

How we manage fraud and corruption

We combat the risk of fraud by building awareness and 
through the implementation of robust, anti-fraud controls 
and training. Compliance is checked through training, 
awareness and encouraging a cultural mind-set shift around 
data management. Senior Management communicates on 
the topic through blogs on our social intranet which staff 
can respond to. 

Management of conflicts of interests is covered by local and 
group-wide policies and registers (for actual and potential 
conflicts). There are clear procedures to manage the risk of 
bribery/corruption, including guidelines with regard to the 
giving and receiving of gifts and hospitality and other types of 
inducements. We have a clear allocation of responsibilities to 
respond to suspected fraud. Our investigations procedure is 
timely, robust and documented accordingly on a strictly need-
to-know basis.

When appropriate, confirmed cases of fraud are notified to 
the relevant authorities, and to the Board.

In short, in 2018, Euroclear suffered no major breaches 
of international/national laws concerning socio-economic 
compliance, therefore no monetary fines or sanctions 
have been applied, nor did any client activate the formal 
Complaints Handling mechanism. 

Confirmed incidents of corruption

Total number and nature of  
confirmed incidents of corruption

Two cases of corruption in 2018. 
One refuted, one ongoing

Total number of confirmed incidents 
in which employees were dismissed 
or disciplined for corruption

One case of corruption still 
ongoing

Total number of confirmed incidents 
when contracts with business  
partners were terminated

One contractor’s contract  
terminated or not renewed due to 
contractual violations

Public legal cases regarding  
corruption brought against the  
organisation or its employees 
during the reporting period and  
the outcomes of such cases

Zero instances of corruption cases 
brought against Euroclear or its 
employees
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The Management approach is evaluated in the  
following ways:

• We test for fraud awareness through a combination of 
internal controls, such our Legal Internal Control and 
Accountability process (LICA), expenses management, 
accounting management, etc.

• In the UK, we adhere to legislation such as the UK  
Bribery Act.

• We adhere to the Senior Managers Regime (SMR) in the UK. 

• We carry out an annual conflict of interest self-declaration 
exercise across the group, to prove compliance with our  
gift policy.

• We run the Compliance & Ethics Test, which is mandatory 
for all staff to test financial crimes awareness through 
plausible scenarios. The results are reported to the main 
group’s regulator, the National Bank of Belgium.

Reporting possible cases of wrong  
doing/raising grievances 

The ‘Speak up’ procedure encourages staff, 
contractors, consultants, clients and suppliers to  
raise concerns on all of the above through a  
well-documented and monitored procedure:

1Report concerns to the line 
manager (for employees), or 
the Euroclear contact point 
(for contractors).

2If the person in question does 
not feel comfortable raising 
the point with his/her line 
manager, he/she can contact 
the Compliance & Ethics team, 
Human Resources or Legal, or 
use the internal hotline which 
is published on our social 
intranet.

3If the person in question 
would rather speak to a 
neutral third party, he/
she can make use of the 
external hotline, managed 
by the independent third 
party supplier, Safecall Ltd.

All concerns raised are treated in the utmost 
confidence and followed up on as appropriate. 
The person raising the concern is protected from 
recrimination in all instances.

Furthermore, there is a complaints handling 
service on our website, through which clients 
can raise any concerns that they feel they cannot 
raise through the normal channels (Account and 
Relationship Management).

For a breakdown of data on anti-corruption 
practices, please see Annex page 57.
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Goals for 2019 and beyond

SDG 8 Decent work and economic growth

Roughly half the world’s population still lives on the equivalent 
of about US$2 a day with global unemployment rates of 5.7%. 
Moreover, having a job doesn’t guarantee the ability to escape 
from poverty in many places. This slow and uneven progress 
requires us to rethink and retool our economic and social policies 
aimed at eradicating poverty.

A continued lack of decent work opportunities, insufficient 
investments and under-consumption leads to an erosion of the 
basic social contract underlying democratic societies: that all must 
share in progress. Even though the average annual growth rate of 
real GDP per capita worldwide is increasing year on year, there are 
still many countries in the developing world that are decelerating 
in their growth rates and moving farther from the 7% growth 
rate target set for 2030. As labour productivity decreases and 
unemployment rates rise, standards of living begin to decline due 
to lower wages.

SDG Goals

•  Promote development-oriented policies that support productive 
activities, decent job creation, entrepreneurship, creativity and 
innovation. Encourage the formalisation and growth of micro-, 
small- and medium-sized enterprises, including through access to 
financial services.

• Strengthen the capacity of domestic financial institutions to   
 encourage and expand access to banking, insurance and   
 financial services for all.

How does Euroclear support this SDG? 
Our GlobalReach programme works with developing countries to make their markets more 
accessible to foreign investments, which ultimately benefits everyone. A recent PwC report shows 
that a number of countries that became ‘Euroclearable’ reported a rise in spending on areas that 
benefit society, such as an average increase of 1% in the annual health care budget.

SDG 4 Quality Education
Community

SDG 16 Promote Just and  
inclusive societies  
Marketplace

SDG 15 Life on Land 
Environment

SDG 13 Climate Action
Environment

SDG 14 Life below water
Environment

SDG 5 Gender Equality
Workplace

SDG 1 No Poverty
Community/Marketplace

SDG 12 Responsible  
Consumption and Production
Environment

SDG 8 Decent Work and  
Economic Growth
Marketplace/Community

reinforcing 
due diligence practices 
to avoid our network
being used 
inappropriately

Permanently

monitoring

Follow up on 
most risky 
suppliers

CSDR 

licenses 

granted
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“The widespread interest in 
the ‘greening’ of the world 
economy at Davos was 
nothing if not encouraging. 
But the key now is to turn 
words into action and 
vision into reality.”

Stephan Pouyat

Global Head of Capital Markets, Funds and ETF services

Helping to create a sustainable marketplace

During the last decade, the financial markets have witnessed the rapid growth of sustainable 
bonds, namely green, social and impact investing bonds. Although great progress has been 
made towards meeting the goals set forth in the Paris Agreement, it is clear that this market 
still has some ways to go to reach its full potential. Stephan Pouyat, Global Head of Capital 
Markets, Funds and ETF services at Euroclear, speaks about how Euroclear is working with 
external bodies to co-create a sustainable marketplace.

At Euroclear, we have a long history of making markets more 
accessible. Our vision for sustainable bonds is that, working 
with others, such as central banks and regulatory bodies, we 
could repeat what we have done for many emerging markets 
– attract meaningful flows, deepen liquidity and provide 
transparency in the marketplace.

There is a clear opportunity to build critical mass in the 
sustainable bond market. Although there is no shortage of 
goodwill, these bonds still lack standardised information, not 
only at company level, but also at marketplace level – and this 
is something Euroclear may be able to help with.

For example, one way to make these bonds easily recognisable 
is through a new ISIN coding (ISIN being the alphanumeric 
identifier accepted worldwide for any security). The green
bond ISIN might begin with ‘XG’, for instance, as opposed 

to the current ‘XS’ coding for all Eurobonds. Determining 
qualification for a bond’s sustainability status would be 
the responsibility of regulators, prospectus issuers and 
intermediaries. 

To track progress and aid transparency, Euroclear could further 
develop its infrastructure to provide reporting to issuers, 
investors and regulators. After all, the overwhelming majority 
of financial market participants, including 100 central banks, 
are already members of our system.

Case Study
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02 Environment
This stream encompasses our focus on reducing our carbon emissions 
and our approach to resource use. The introduction of Science-based- 
Targets in 2017 demonstrates our commitment to reducing our impact  
on the environment in all the locations where we operate. 

We have been carbon neutral since 2012 and we reduced our carbon 

footprint by 17% in 2018, based on a 2014 baseline.
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Environment reduction 
in business travel 

emissions

12%

Platinum at 
London 

Clean City 
Award

waste 
separation 
points in all 
main locations

reduction of 
carbon footprint 
based on 2014 baseline

17% 
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We take our impact on the environment seriously. As a 
technology-based company, we require significant amounts 
of energy to power our offices and data centres. Our focus 
is therefore primarily on making our energy use as efficient 
and clean as possible. At the same time, we have recently 
extended our scope to concentrate more holistically on 
our environmental impact, especially our office waste 
management, given the impact of plastic waste on oceans 
and wildlife. Business travel can also have a detrimental 
impact on the environment and we are continuously  
looking for ways to reduce this impact, while respecting 
business needs.

As part of our environmental commitment, we have carried 
out a risk assessment of our impacts on the environment, 
detailed below.

GRI Disclosures 103-2, 103-3, 302-3, 302-4, 305-2, 305-3, 305-4, 305-5, 
306 and 307-1

SDG 11 Sustainable cities and Communities, SDG 13 Climate action,  
SDG 14 Life on land and SDG 15, Life under water

Low Medium High

waste disposal,  
building effluent

Land/water  
pollution

Risk to ecosystems/
biodiversity

Risk to  
human health

Depletion of  
natural resources

Air pollution

Climate change

commuting, business 
travel, waste disposal, 

building effluent

commuting, business 
travel, waste disposal, 

building effluent

fossil fuels for energy/ 
vehicle use, office  

stationary, electronic 
equipment

fossil fuels for energy  
use, commuting,  
business travel

fossil fuels building  
energy use,  

travel emissions,  
waste disposal

Our focus is primarily on  
making our energy use as  
efficient and clean as possible.

Bernard Frenay 
Chief Financial Officer

Environmental risk assessment

Governance

Our Environmental stream falls under the company’s 
Corporate Responsibility programme. This stream is headed 
by the group-wide Facilities department, reporting into the 
Finance Division, which manages our business travel, car 
fleet, offices and data centres. 
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Our environmental commitments, set out in our Corporate 
Responsibility Policy handbook, centre around four pillars:

• Compliance: Respect for both the letter and the spirit of  
 environmental laws across all locations where we  
 have staff. 

• Emissions: Commit to preventing pollution by minimising  
 and being accountable for our impact on the environment.

• Resource use: Practice effective energy, water and waste  
 efficiency in all premises and sustainable vehicle use  
 wherever viable.

• Supply chain: For the purchase of goods and services  
 in the spend categories with a high risk of environmental  
 impact (e.g. energy, real estate, etc.) the tendering   
 award decision process will include environmental   
 criteria. Whenever relevant, we ensure that we only select  
 new suppliers who comply with applicable environmental  
 legislation.  

Compliance 
Our offices are located globally, but our largest operations 
are within Europe. We also have the highest risk regarding 
legislation in Europe, which is why it is our main focal point. 
That said, we set no boundaries on compliance and include 
all of our offices/operations in this topic.

As a pre-eminent provider of securities services across the 
globe, Euroclear is renowned for safety, neutrality, reliability 
and trustworthiness. Senior management seek to reinforce 
our reputation by ensuring that we take our legal obligations 
seriously.  

In addition to obvious environmental detriment, any breaches 
of compliance also impact on the trust the public has in 
the financial sector. For this reason both customers and 
employees are able to provide feedback to the company on 
our environmental strategy and performance through internal 
or external channels.

We are committed to ensuring compliance by:

• Implementing a comprehensive environmental   
 management system, with an environmental legal register

• Providing the leadership, management support,   
 communications and resources necessary

• Giving environmental matters appropriate attention and  
 importance throughout the company

• Continually improving both our systems and our   
 environmental performance

• Performing regular management reviews and audits of  
 the Corporate Responsibility policy and    
 Euroclear’s environmental management system.

Compliance

Emissions

Supply chain

Resource use
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Emissions 
Our largest emission source is electricity, closely followed by 
business travel. As a global company, and climate change 
being a global issue, we aim to collect emission data from all 
of our operations.

We have been carbon neutral since 2012, third party certified 
to PAS 2060 standards by Ecoact. In 2017, we announced 
new Science-Based Targets* to ensure that our operations and 
influence actively contribute to the long-term goals set 
at COP21. We intend to reduce our emissions by 36% by 

2024 based on a 2014 baseline. By the end of 2018, we had 
already reduced emissions by 17%.  

While not a big contributor to our carbon emissions overall, 
we recognise that, in Brussels, our largely diesel-based car 
fleet is not sustainable. We are currently investigating how  
we can offer greener mobility choices to our staff.

Finally, we are pleased to announce that, in 2018, our 
business travel emissions have decreased by 12%.

   In 2018, additional consumption was added for Euroclear Sweden. This includes an electricity charge, a heating charge and a water charge for  
 common areas in the building. So, in order to ensure accuracy and consistency, Eco-Act has recalculated and re-baselined the interim years.  
 In each year, appropriate emission factors have been applied. In addition, we have taken into account that in 2018, the commuting calculation  
 changed and so this was recalculated to ensure a consistent approach across the years

* Science-based targets provide companies with a clearly defined pathway to future-proof growth by specifying how much and how quickly they need to  
 reduce their greenhouse emissions. ** Boundary is the whole group and all emission sources greater than 1%

GRI 305-5
Reduction of GHG emissions

-% vs 2014 baseline

GRI 305-4
GHG emissions intensity

tCO2e/€ million  
operating income

GRI 305-3
Other indirect (Scope 3)

GHG emissions
tCO2e

GRI 305-2
Energy indirect  (Scope 2)

GHG emissions
tCO2e

GRI 305-1
Direct (Scope 1) 
GHG emissions

tCO2e

Scope 2 

Emissions dropped as we 
benefitted from cleaner grid 
supply, despite an increase in 
our electricity consumption.

Scope 3

Emissions have continued to 
fall in line with decreasing 
international and long haul 
flights for business travel.

17.6

8635

7793

1868

2014

New 
baseline

9221

5918

908

2017

12%

13.1

8871

5399

1001

2018

17%

11.4

Environmental dashboard: emissions**

reduction
end 201817 % 

Baseline 2014

reduction
by end 20243 6% 

Goal
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Case Study

Investing in projects with an impact
As part of our carbon neutral programme, we invest annually in high standard  
carbon credits, specifically choosing projects which have long-term social and 
environmental benefits. These are the two projects that we chose to offset  
our 2018 carbon footprint. The projects are both VCS (Verified Carbon Standard)  
and CCBA (The Climate, Community & Biodiversity Alliance) certified.

Madre de Dios Amazon Forestery Project in Peru

Protecting this forest has saved over 700 different species of animal and plant, 
including species listed as ‘vulnerable’. Locals now control patrols that 

protect against illegal and poaching activities. 

This project also strengthens alternative economic activities for 
families living in the areas closest to the concessions.

Protecting the forests of Ethiopia

We chose the forestry project in the Bale mountain region of Ethiopia as 
protecting and expanding these forests has many beneficial impacts.  
As a result of this project 56,593 hectares of forest will be protected 
preventing 1,288,821 tonnes of CO2 per year. Also, the project  
preserves an important part of the Ethiopian biodiversity: a quarter 
of the endemic species live in the eco-region of Bale. As well  
as protecting wildlife, the forest supports many small businesses  
such as livestock markets, honey production, watershed  
management, eco-tourism and coffee production.
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SDG 12 Responsible Consumption and Production

Sustainable consumption and production is about promoting 
resource and energy efficiency, sustainable infrastructure, and 
providing access to basic services, green and decent jobs and a 
better quality of life for all. Its implementation helps to achieve 
overall development plans, reduce future economic, environmental 
and social costs, strengthen economic competitiveness and reduce 
poverty.

SDG Goals

•  Encourage companies, especially large and transnational 
companies, to adopt sustainable practices and to integrate 
sustainability information into their reporting cycle.

• By 2030, substantially reduce waste generation through   
 prevention, reduction, recycling and reuse.

How does Euroclear support this SDG? 
In 2019, Euroclear will be specifically focusing on how we can 
improve our waste management and recycling and we will be 
encouraging staff to adopt greener practices, both at home  
and at work.

SDG 4 Quality Education
Community

SDG 16 Promote Just and  
inclusive societies  
Marketplace

SDG 15 Life on Land 
Environment

SDG 13 Climate Action
Environment

SDG 14 Life below water
Environment

SDG 5 Gender Equality
Workplace

SDG 1 No Poverty
Community/Marketplace

SDG 12 Responsible  
Consumption and Production
Environment

SDG 8 Decent Work and  
Economic Growth
Marketplace/Community
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Resource use 
Our data centres and offices are located globally, but our 
largest consumers are within Europe, so this is where we 
have the most impact. Some cities where our offices are 
located are facing increasing levels of air pollution, with 
office energy demand being a direct contributor. We aim  
to collect energy data from all of our offices.  

Energy

We are continuously striving to reduce energy consumption 
and have already reduced our energy input to our data 
centres by 20.5% since 2014.

In 2018 we started to replace the old lift system in Brussels 
with a new more energy efficient one and we have also 
installed LED lighting in several locations. 

We practise effective energy efficiency in all premises, 
wherever cost-viable. We also reduce dependence on fossil 
fuels, through the purchase of renewable energy. We 
make energy awareness training available and encourage 
employee involvement and consultation on energy-related 
matters.

In 2018 we experienced an unexpected increase in energy 
consumption, linked with electricity use in certain locations. 
We assume that it is related to external weather conditions 
impacting those premises. We are conducting a more  
in-depth investigation so that we can target remedial 
measures where practicable.

Including all Gas, District heating and Electricity use. 

Conversion factor used 1 KWH=3.6 MJ 

Boundary is all offices and data centres.

Environmental dashboard: energy

13% 
  end 2017

15% 
  end 2018

Baseline 2014

GRI 302-4
Reduction of energy consumption
-% vs 2014 baseline

GRI 302-3
Energy intensity – MJ/m2

GRI 302-1
Energy consumption within the organisation – MJ

2014 New baseline

2018 4.0%

2017 10.1%

MJ/m2  – 

MJ/m2 1533.6 – 

MJ/m2 1646.8 

MJ 122,305,842

MJ 130,563,933

MJ 136,006,488

reduction
by 201917% 

Goal
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Waste 

We are committed to reducing our waste and where we 
cannot eliminate waste at source, seeking to deal with it in an 
environmentally-friendly way. Our current successes include:

• Dramatically reducing single-use plastics, like vending cups 
across the group

• Donations of furniture that is no longer required to staff

• Removal of desk bins across the group and installation of 
centralised waste points, to promote waste separation

• When possible, e-solutions instead of printed client 
communications

• Achieving the Platinum Award in the Cleaner City Waste 
Awards for our London office

• Highlighting the importance of good waste management, 
with waste audits completed within our Head Office in 
Brussels and the larger offices in Paris and London.

We have worked hard to find a consolidated approach 
to waste across the group, taking into account locational 
differences such as outsourced suppliers, different landlords, 
differing levels of control, etc. Progress has been made with 
the start of a baseline for a GRI Waste Disclosure.  

We intend to formalise our procedures in our smaller 
locations in order to create a more robust platform to collect 
real-time data, so we can start to publish our performance 
and set goals to improve.

In 2017, we defined a baseline for measuring waste and 
recycling in our main offices and in 2018 we aligned with 
external standards, so that for 2019 we can report on our 
waste management approach, actions and targets for the 
first time. 

Supply chain 
We are committed to ensuring that our suppliers also adhere 
to our high standards of conduct. In 2018, we included 
environmental questions in our Supplier questionnaire 
for the first time. In 2019, our Supplier Code of Business 
Conduct will make explicit the expectations we have from 
our suppliers on environmental topics.

Goals for 2019 and beyond

We were awarded Platinum 
at the London Clean City 
awards, where the jury were 
impressed by our consistent 
approach to the application of 
the waste hierarchy and the 
removal of waste at source.

Centre: Graham Livesey and  
Barry McGrath from Euroclear

Focus  

on single 
use plastic

Analysis
of climate risk

Science-based targeting 

in carbon emissions  
by 2024 against  
our 2014 baselinereduction

36% 
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Staff engagement 
We believe that it’s important for all staff to become 
involved in helping to reduce our impact on the 
environment. A forum on our social intranet provides 
an arena to share ideas, raise concerns and join forces 
across the company. 

We take the opportunity of The Lord Mayor of London’s 
City Giving Day, which we have extended across 
our main locations for four years now, to promote 
our environmental programme and to explore new 
opportunities. We are keen supporters of the EU 
mobility week and in 2018, we ran a group-wide 
poster competition asking staff and their children to 
imagine the ‘transport of the future’. The winners 
received top range bikes. We encourage our staff to use 
environmentally-friendly transport whenever possible 
and hold a regular mobility survey to help us to identify 
commuting habits.

In 2019, we launched an Environmental charter, where 
staff can sign up to Bronze, Silver and Gold levels 
of commitment and throughout the year we will be 
promoting this charter and encouraging staff across 
the group to commit to more environmentally-friendly 
practices.

One of the winners of the 2018 “Transport of the future” competition.

How we manage our environment stream

We are committed to helping combat climate change 
by minimising and being accountable for our impact on 
the environment. We aim to achieve high standards of 
performance that match or exceed current best practice 
within the financial sector, using the following principles: 

• Science Based Targeting techniques, for long-term  
 reduction targets

• Commitment to offsetting our annual carbon footprint

• Implementation of robust emergency/contingency  
 procedures to minimise any environmental impact

• Communication on our reduced pollution and Green  
 House Gas (‘GHG’) emissions

• Encouraging staff use of public transport and   
 awareness of business travel choices and alternatives

Zero breach 
of environmental legislation

Review
car fleet offer

Ensure
greener mobility 
offer
where possible
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03 Workplace
This stream includes our Diversity & Inclusion mission and  
our Employee well-being programme, as well as our Health  
and Safety programme, training and development opportunities  
and respect for the human rights of our employees.
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Workplace

300 
colleagues 
made use of our

Euroclear  
Development Centre

400
colleagues 
changed 
function 
as a result of internal

mobility possibilities

Launch of first 
Vitality Day

480
new hires
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All disclosures are applicable to all entities of the Euroclear 
group, unless otherwise specified. Euroclear is bound by 
specific legal and regulatory frameworks applicable in each 
location where it is active. Our people strategy is therefore 
shaped within the boundaries of these frameworks. 

We know that our people are one of our most valuable 
assets. Without them, we would not be able to deliver to 
our clients or to meet the high standards expected by our 
regulators. We strive to create a working environment that 
encourages talent, develops skills, recognises achievements 
and values each individual.

In order to be able to fulfil the goal of being an employer 
of choice, we have one global Human Resources, 
Communications and Corporate Responsibility Division 
with presence in our local offices. The people strategy and 
positioning is developed in close collaboration between 
central areas of expertise and local HR experts. 

Given our position in the market, with a wide geographic 
reach and a range of interesting roles, we are well positioned 
to attract talent. 

We are committed to offering our people market competitive 
compensation and benefit advantages throughout all 
locations in which we employ staff, complemented by a 
range of possibilities for our employees to develop skills and 
competences and manage their own careers. Salaries and 
bonuses are reviewed annually and we ensure that men and 
women are paid equally for performing the same work. Every 
entity has a separate remuneration policy, which applies to all 
employees in that entity.  

In 2018, we continued to strengthen our expertise in critical 
domains, such as IT, Risk and Compliance, with the hiring of 
428 new employees across locations compared to 384  
new hires in 2017.

GRI Disclosures 103-2, 103-3, 401-1, 401-2, 403-1, 404-1, 404-3, 405-2, 
406-1 AND 409-1

SDG 5 Gender Diversity/SDG 10 reduced inequalities

Well-being and  
work-life balance

Discrimination

Diversity and inclusion

Training and development

We strive to create a working 
environment that encourages 
talent, develops skills, recognises 
achievements and values each 
individual.

Daniel Miseur 
Chief Human Resources  
and Communication Officer

new employees 
across locations

428
new hires

in 2017

384VS

There are four pillars to our Workplace strategy:
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Attracting talent in Poland 
Our Krakow office opened six years ago, and since then, it 
has grown into one of our biggest offices. Krakow has a large 
pool of qualified multi-lingual job seekers, but the competition 
is stiff – many international employers are looking for the 
same recruits. In this interview, Cathy Desmedt, Head of 
Talent Acquisition and internal mobility and Maja Smolarczyk-
Ploskonka, in charge of recruitment in Poland, speak about the 
new recruitment campaign in Krakow.

Q: What’s the reason behind this campaign?

A: We have some great jobs, but Euroclear isn’t as well known 
as some other companies. We need to differentiate ourselves 
as we are looking for the kind of profiles that are much in 
demand. We’re using a range of different channels in this 
campaign – from billboards to social media to an interactive 
escape game!

Q: Do you think recruits in Poland are looking  
for more than ‘just a job’?

A: Absolutely.  More and more people want to make a 
difference and want to work for a company that makes a 
difference. In fact, we are using the tagline ‘Euroclear, more 
than a career,’ and that’s very true. Here in the Krakow office 
we have a lot of clubs that people can join, like the running 
club for example. These are great ways to meet people and to 
become part of a network of like-minded colleagues. People 
really appreciate that. 

Corporate responsibility is also important to many employees 
and in the Krakow office, we offer plenty of opportunities 
to get involved. It’s not just about giving money, but about 
giving your time to working with local communities. We really 
encourage that type of commitment.

Q: Has the way that you recruit changed over the  
last years?

A: Yes – of course we still use traditional channels, but job 
seekers are using Twitter, LinkedIn and Instagram to find jobs, 
so it’s important that we also reach out to them on social 
media. We’re also looking at Live Chats where people can 
interact anonymously with Euroclear experts who will be giving 
tips on topics such as ‘How to create a great impression at an 
interview’ and ‘What is a typical day at Euroclear?’ 

HR ensures that all employees are given an annual 
performance evaluation, which is recorded in our online 
Performance management tool. In 2018, 100% of employees 
in all locations received a performance review, provided that 
they started before 1 September of that year and worked 
during that year (i.e. have not been on long-term absence  
for the entire year). This rule applies to the entire group  
at all levels.

Our annual Employee Engagement survey allows us to obtain 
a representative picture of the organisation and to take 
appropriate action, based on the results. In 2018, 86% of our 
staff participated in the survey, with an overall satisfaction 
rating of 68%, which is broadly in line with 2017.

How do we manage our Workplace stream?

The management approach is evaluated and adapted based 
on a variety of mechanisms, among which: 

• internal HR reports, such as those on employee turnover;

• reporting to the control functions concerning compliance  
 with legislation;

• input from union representatives;

• feedback from HR teams;

• the annual Employee Engagement survey for  
 all employees.

For a breakdown of headcount by location, gender and 
contract type, please see Annex pages 62 - 63.

For details on new employee hire and turnover, please  
see Annex pages 64 - 65. 

For a breakdown of employees covered by the Collective 
Bargaining Agreements, please see Annex page 67. 
 
For a breakdown of workers covered by Health and Safety 
Committees, please see Annex pages 68 - 69. 
 

Case Study
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Well-being and  
work-life balance
Our main focus is on the psycho-social health of our 
employees. We also assess employee tasks to drive down 
reduction in injuries and improve comfort, with focus on 
work related ill-health, particularly musculoskeletal and stress 
related conditions. 

In order to ensure that our staff can work in a safe, pleasant 
and healthy environment, we invest in a number of additional 
extra-legal initiatives: 

• a worldwide Employee Assistance Programme, which is a  
 confidential 24/7 support service for all employees and  
 family members. For the figures related to 2018, please  
 see Annex page 66;

• a full-time internal counsellor for psycho-social matters in  
 our headquarters in Belgium, as well as a company nurse  
 and doctor; 

• an internal Mass Notification Tool to warn and check on  
 employees in case of an event such as an attack; 

• Comprehensive Health Insurance for our staff.

We also implement appropriate emergency procedures or 
additional controls to aid in the prevention of loss to people, 
property, equipment and the environment. 

Euroclear is a firm supporter of a balanced approach to  
work/life integration. We recognise that the complexity 
and rapidly changing nature of our business means that 
our people need to be able to adapt easily to changing 
requirements. 

Therefore, we provide:

• opportunities for teleworking across most of  
 our locations  

• opportunities for flexible work arrangements 

• an internal coaching programme available to all employees

• a range of sporting and leisure activities, depending on  
 the location

• regular check-ups for staff over 45 

The Euroclear Group Well-being team works together with 
the local Health and Safety and HR teams to ensure a healthy 
and safe workplace. We have Health and Safety Committees 
in our main locations and Euroclear acknowledges the 
importance of employee representation on these committees. 

ESG investments in our pension fund
In January 2019, we launched a new pension plan which 
is managed by the pension fund, where we specifically 
asked to take Environmental, Social and Governance (ESG) 
considerations into account in the selection of investments.

The Board of Directors will regularly assess the sustainability  
of the portfolio. This will be completed on the basis of:

• the overall ESG score of the different funds, calculated on a  
 quarterly basis.

• the quarterly ESG fact sheets of the different funds that   
 make up the new plan’s portfolio. This will check that the  
 funds meet the necessary ESG criteria, including adherence  
 to Global Compact’s 10 principles.

The Board of the Pension Fund will ensure that, during the 
regular performance monitoring of the Asset Manager, these 
considerations are addressed appropriately.

Katrien Goossens, Andreattah Chuma, Marta González, Olivier Vachaudez, Marisol Toyos, Xuan Son Nguyen, Alexander Sulaimani and Sun Godaert
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Discrimination
We have a strict zero tolerance approach to discrimination 
at Euroclear. If any member of staff feels that they are being 
discriminated against, there are clear procedures to follow to 
ensure that their complaint is dealt with fairly and according 
to the law. If someone feels that they cannot escalate 
internally to their line manager, we have an external hotline, 
Safecall, where complaints can be dealt with in the strictest 
confidence and handled accordingly. Any discrimination 
claim would be treated appropriately by HR. We are pleased 
to confirm that in 2018, there were no discrimination claims 
through our official channels. 
 
The management approach is evaluated and adapted based 
on a variety of mechanisms such as: 

• internal HR data concerning any discrimination claims;

• internal HR data concerning, for instance, the gender  
 pay gap.

Training and development
Our people are key to our success as a business and so 
we invest heavily in ensuring that our staff are supported 
throughout their careers. 

We actively promote internal mobility, and, in a record 
year, more than 400 colleagues changed function in 2018, 
representing more than 10% of our workforce. We also offer 
in-house coaching programmes, which are very popular. In 
2018, our Euroclear coaches coached a total of 448 people.

Development is a key part of our people strategy and we 
encourage all our staff to continue to develop their skills 
throughout their career. Last year, more than 300 people 
reached out to the newly launched Euroclear Development 
Centre for career and development advice, supported by a 
team of dedicated Career advisors. 

The average number of hours training per employee for the 
whole group can be found in the table opposite. Compared 
to 2017, the hours of training per employee have increased 
by two hours. 

As we operate in a highly specialised environment, both 
specific technical training and training of competencies linked 
to each function is crucial. The annual performance reviews 
and the career discussions ensure that training is tailored to 
the individual employee’s needs. In 2019, to further align our 
corporate training programme with our corporate objectives 
and to ensure that we have the right skills in place for 

future needs, we will be launching a new Euroclear Training 
Academy. This is especially important as we look to ensuring 
that we have the technology and digital skills which will equip 
us to thrive in a rapidly changing environment. 

The management approach is evaluated and adapted based 
on a range of mechanisms such as: 

• internal data on the hours of training followed;  

• the evaluation forms employees are requested to complete 
concerning the training sessions; 

• the annual Employee Engagement survey.

claims

Average hours of training per year

Average training hours per employee 13.9

Average training hours per male 11.86

Average training hours per female 15.87

Average training hours per level 1-5 17.24

Average training hours per level 6-8 6.31
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Diversity and inclusion  
At Euroclear, we believe that a diverse workforce and an 
inclusive, open environment are essential for us to reach 
our corporate objectives. Thanks to the wealth of different 
perspectives provided, diverse teams:

• make better business decisions, enabling us to be the 
Preferred Business Partner for our clients;

• take a more comprehensive look at risks; 

• are more likely to be innovative and able to generate 
creative solutions for the complex challenges we face today. 

Last but not least, Diversity and inclusion contributes  
towards being a Great Place to Work, enabling everyone at 
Euroclear to be themselves at work and contribute to their 
full potential.

Our Diversity & Inclusion strategy

With 80 different nationalities working across the group and 
a ratio of just over 50% women to men, we feel that we are 
well placed to benefit from our diverse workforce.

In line with the SDG 5 Gender Diversity, we have 
implemented a Diversity & Inclusion strategy and action plan 
which seeks to promote equality of opportunity for all our 
people, regardless of gender, ethnicity, sexual orientation, 
religion or disability. Our Diversity & Inclusion Policy sets out 
the standards to which we expect staff to adhere: 

• Compliance: respect for both the letter and the spirit  
of the law;

• Equal opportunities: remove any direct or indirect 
discrimination of employees and ensure corporate 
processes and policies are fair and transparent so that 
anyone can succeed, based on their merit;

• Inclusive culture: build an inclusive culture in which 
employees feel they can be themselves at work and in 
which new ways of doing things are valued;

• Work-life balance: implement and encourage new ways of 
working to allow employees to better blend their personal 
and professional lives.

In our 2018 annual Employee Engagement survey, we are 
proud to be able to say that 90% of our staff tell us that they 
feel they can be themselves at Euroclear and that Euroclear is 
a place that respects diversity and makes staff feel included. 
This is up 2% from 2017.

Encouraging women into senior positions

Diversity on our Boards is also important to us, as this ensures 
that the best decisions are made for our company. All our 
Board policies contain a statement on diversity, specifically 
gender diversity. Furthermore, all nominations to the Boards 
are made with due regard to diversity.

Of our six CEOs across the group, four are women.

Despite a small increase in women at management levels, we 
know that we still have some way to go to achieving gender 
balance at senior levels and in some divisions, such as our IT 
divisions. In 2018, we undertook a study to find out where 
the issue lies and discovered that, at hiring level, the lack 
of women coming in is not due to discrimination. There are 
simply fewer women in the career pipeline.

To address this, we have put in place a clear agreement 
with our recruitment agents to ensure that more women 
make it onto the lists of candidates. We see that up until 
middle management level (what we call level 5), women 
represent over 50% of the workforce. It is at level 5 that we 
start to see the drop off – and that only increases higher up 
in the organisation. Therefore, we are focusing on getting 
more women into level 5 and above through both external 
recruitment and internal mobility initiatives. 

Greenlight for Girls activity in our Brussels office
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We have also been working with the NGO Greenlight for 
Girls who, in 2018, attended our Euroclear Giving Day in 
Brussels, to encourage young women to take up STEM 
(Science, Technology, Economics and Maths) subjects, thereby 
increasing the number of women in the recruitment pipeline. 

In December 2018, Euroclear participated in the Top Women 
in Tech event in Brussels, which focuses on ‘matchmaking’ 
companies seeking senior women with an IT profile and 
those women who are looking for jobs in the IT sector. We 
collected 83 CVs from this event. You can read about our 
Chief Information Officer Yves Dupuy’s views on this event in 

the case study on this page. 

Reducing the gender pay gap

Euroclear’s remuneration philosophy is based on the 
principle of equal pay for equivalent jobs. Our remuneration 
practices have been built on, and are driven by, a gender-
neutral approach. We have a series of controls ensuring that 
performance ratings, bonus and salary decisions are fairly and 
consistently applied during the annual compensation review 
process. 

As a group, we monitor our gender pay gap as part of our 
ongoing commitment to our Employee Diversity & Inclusion 
strategy. We continuously strive to understand and further 
improve any gender imbalance, by focusing on developing 
our people and remaining an employer of choice for men and 
women from all walks of life. 

We know that we have a gender pay gap at some levels in 
the organisation and in some locations, and this reflects the 
composition of our workforce. We have a higher proportion 
of men working in senior roles in some locations and a higher 
proportion of men working in IT functions, which generally 
enjoy a higher remuneration. 

Reducing the gender imbalance is a long-term effort and 
is also partly dependent on the availability and diversity of 
suitable candidates in our industry. It remains our intention, 
as part of our diversity strategy, to reduce the gap in 
each function level when hiring, especially at senior level 
and in areas like IT where women are traditionally under-
represented.

See Annex page 71 for an overview of pay by gender  
and level. 

Preparing for the future
Recruiting more women in our IT teams

As an FMI, technology plays a major role in our company. From 
the start, IT has traditionally been a male-dominated field – but 
that is changing. Although we still have a majority of men in IT, 
we are putting in place initiatives to encourage more women 
into this area. We are convinced that to take advantage of 
future opportunities, we need a diverse workforce in our IT 
teams.

Yves Dupuy, Chief Information Officer at Euroclear has this 
to say, “Technology is at the core of our business. We have 
always benefitted from talented employees, but the world of 
technology is changing fast, and I firmly believe that to develop 
and roll out innovative new products, you need diverse teams. 
That’s why it’s so important that we are present at events like 
‘Top Women in tech’, where our recruiters have the chance to 
meet, and recruit, top female talent. 

As we want to position ourselves as a leader in the world of 
Fintech, it’s vital that we recruit people who are willing to be 
agile and thrive on innovation. This is much more likely to 
happen when you have diverse teams than when you have 
teams who all have the same mindset. I’m very much looking 
forward to welcoming more women into our IT teams.

As a result of our participation in the Top Women in Tech event 
in December 2018, we have already recruited several women at 
management level in Belgium and we hope to welcome more 
on board”.

Yves Dupuy

Chief Information Officer

“I’m very much looking 
forward to welcoming 

more women into 
our IT teams”

Case Study
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Q. What inspired you to set up the Women Empowering 
Academy?

Liliane: It came about through a personal experience – I had 
started my own development journey and I felt that there were 
many things that I had learned which could help other women, 
both in their personal lives and as employees. It took two years 
to come to fruition, but we successfully launched in 2018. 

Q. What kind of obstacles do you think that women face  
in the workplace?

Salome: I think we are sometimes our own worst enemies, we 
put ourselves down and lack the confidence just to go for it. 
We did our first workshop around self-confidence and it was 
amazingly successful - more than 200 employees participated.

Q. What are your objectives for 2019?

Salome: We want to create an open forum where women 
support each other and feel comfortable discussing the issues 
that they have. The initiative is really about taking a personal 
development journey and being with other people doing the 
same so we can lift each other up. Hot topics that have come 
up so far are finding the right balance between work and home, 
goal setting and unconscious bias.

Liliane: We will continue to interview women and men in the 
company at middle management level and above to share their 
stories. There is often the perception that if you take on a more 
senior position you will have to sacrifice your social life and your 
family – the interviews we did show that this doesn’t have to be 
the case. 

We also want to extend WEA to other locations in 2019.

Q. And are men also welcome at the WEA sessions?

Liliane: Yes, of course, although some sessions are really 
designed specifically for women. But, for example, with the 
self-confidence workshops, we realised that men often recognise 
themselves in these themes. In future we are going to make 
more effort to encourage men to take part too. If we want to 
reach our goal, we need men to be part of the journey.

Q. Do you think that coaching or mentoring helps women 
to achieve more at work?

Salome: Absolutely. I think that mentoring is so important. Of 
course you have to really want to develop yourself too – and be 
open to feedback – it’s not a question of sitting back and hoping 
that you will be ‘discovered’!

Q. Do you have any advice for your female colleagues?

Salome: Take care of yourself and don’t be afraid! Investing in 
yourself is the best investment you can make. Don’t be afraid to 
fail, be afraid not to try.

Liliane: Don’t be the one to say ‘no’ to yourself!  
Go for it!

“We want to create an open  
forum where women feel 
comfortable discussing the  
issues that they have.”

The Women Empowering Academy
Supporting women throughout their career

As in many companies, we see that there is an imbalance of female talent at the 
more senior levels in the company. We have corporate initiatives in place to tackle 
this issue, but in parallel, we encourage grass roots initiatives, which complement 
the corporate ones. Liliane Bahufite and Salome Adjeme from our Brussels office 
are two of the founders of the Women Empowering Academy, which was set up in 
2018 to support women on their career journeys. 

From left to right: Salome Adjeme, Flora Petrucci, Konstantina Arvaniti, 
Laura Wey and Liliane Bahufite

Case Study
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Encouraging staff participation 
We provide a range of channels through which our  
staff can engage with senior management, sharing  
their views, asking questions and raising concerns.  
Our social intranet encourages dialogue and 
collaboration, while regular Open Door sessions provide 
a forum for staff to give feedback and engage in 
conversation with Management. In 2018, to celebrate 
our 50th anniversary, we invited all staff and their 
partners, as well as our community partners, to a  
special event in Brussels.

Our Jumpstarter innovation initiative provides the 
opportunity for staff to put forward their own proposals 
for new projects which, if selected, can then be 
sponsored by senior members of staff and brought to 
fruition. See the case study below for an example of one 
project that has already been implemented.

In any company there are creative and innovative ideas which 
often never see the light of day. That is why two years ago, 
Euroclear put in place an initiative called Jumpstarter which 
encourages staff to present innovative approaches to business 
challenges. Proposals go through a stringent review process, 
and if they are selected, get management support to go to 
implementation.

Mirela Alexandru, a member of the Financial Crime Team in 
Compliance and her cross-functional team consisting of Benise 
Stanhope, Michael Mathy and Christophe Sacré, are one of 
the successful tenders whose project, Crystal, has reached the 
implementation stage.  

Q. Can you tell us a bit about your project?

Mirela: When onboarding a new client or revising an existing 
one, checks need to be performed to ensure there is no 
involvement in any fraudulent or suspicious activity and that 
regulatory business requirements are met. This process can be 
manual and time consuming – and one that may be prone to 
human error. Therefore, I came up with the idea to implement a 
tool which automatically scans for online negative information. 
This way, the focus can be shifted to further in depth analysis 
of the results generated in order to ascertain whether anything 
might cause alarm. The Crystal tool uses Artificial Intelligence 
and can highlight what is relevant based on prerequisite terms.

Q. How did you get your project through to the  
final stage?

Mirela: We faced quite a few challenges. The team changed 
along the way, so we had to adapt to onboarding new members. 
It was not a linear approach from start to finish – we had lots of 
ups and downs! It was also quite exciting to present our project 
to our senior management – in just three minutes. However, 

we received valuable support from the Jumpstarter team and 
our management has been flexible and encouraging, which 
made the process easier! We had great collaboration with our 
colleagues in IT and other areas – even though they were all very 
busy, they worked very hard on this project on top of their day to 
day, which is what has made it a success.

Q. Any future plans?

Mirela: We have deployed the tool in Compliance and we would 
now like to further improve it and explore the possibilities of 
extending it to other departments within Euroclear, such as 
Credit and Risk, where we believe it could have added value to 
their vetting process. It has been a very satisfying and rewarding 
experience and it is great to have the opportunity to improve our 
way of working.

Crystal project  
Jumpstarter – putting great ideas into practice

From left to right: Christophe Sacre, Benise Stanhope,  
Mirela Alexandru and Michael Mathy

Case Study
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Goals for 2019 and beyond

How do we manage diversity and inclusion?  

We ensure that employment conditions (translated into 
contracts, company handbooks, regulations and policies) 
comply with applicable laws in all countries in which we 
operate.

Furthermore, we provide a fair and comprehensive reward 
model for all employees.

To proactively create equal opportunities and to address 
workplace bias, we provide training to recruiters and 
managers and we also design our corporate processes around 
recruitment, development, promotion and reward in order to 
reduce the impact that any bias may have.

We provide regular reporting to our senior management to 
check effectiveness. The management approach is evaluated 
and adapted based on a variety of mechanisms such as: 

• diversity statistics reported to senior management;

• the annual Employee Engagement survey;

• regular spot-checks on the application of equal pay policies.

A group-wide senior management Diversity Council with 
representation from our different business units and locations, 
and chaired by the Euroclear group CEO, meets at least 
twice a year to discuss the progress made and approve new 
initiatives. The company has a dedicated Centre of Expertise 
around this topic. We sustain a constructive social dialogue 
with employee representatives at local and group level.

Compliance with laws and regulations 
We are pleased to state that in 2018, we were in full 
compliance with laws and regulations within the social  
and economic area and that none of our operations or 
suppliers were deemed to be at significant risk from forced  
or compulsory labour. 

Encourage more women 
into level 5 positions and above

Launch 
the new Euroclear  
Training Academy
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SDG 5 Gender equality

Although great steps have been taken, discrimination against women still 
exists in many parts of the world and women still struggle to advance 
to senior positions in their careers. SDG 5 aims to combat gender 
discrimination in all its forms, wherever it takes place.

SDG Goals

• End all forms of discrimination against all women and girls everywhere.

• Ensure women’s full and effective participation and equal opportunities 
for leadership at all levels of decision making in political, economic  
and public life.

• Enhance the use of enabling technology, in particular information  
and communications technology, to promote the empowerment  
of women.

SDG 1 No Poverty
Community/Marketplace

SDG 4 Quality Education
Community

SDG 16 Promote Just and  
inclusive societies  
Marketplace

SDG 15 Life on Land 
Environment

SDG 13 Climate Action
Environment

SDG 14 Life below water
Environment

SDG 8 Decent Work and  
Economic Growth
Marketplace/Community

How does Euroclear support this SDG?
Euroclear actively encourages women to advance in the company 
and provides a working environment where women can take 
advantage of a range of benefits to help them pursue their careers.

SDG 5 Gender Equality
Workplace

Training in 
team well-being 
for people managers

Social fund 
for our employees
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04 Community
This stream encompasses our local and global community  
initiatives and our Matching gift scheme, with emphasis upon  
supporting those less advantaged in our society and those who have  
little or no access to financial inclusion. We also support young  
entrepreneurs as they make their way into the workforce and provide 
volunteering opportunities for our staff.
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Community 20 new local 
community projects 
across the group

3 new Build 
Africa projects

183 Junior Achievement 
volunteers

5,691
Impacting

Students
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In line with SDG 1 No poverty, SDG 8 Decent work and 
Economic growth, and SDG 4 Quality education, we are 
conscious of the responsibility that we have towards our local 
and global communities and seek to act accordingly. 

This year was a special one for Euroclear – our 50th 
anniversary – and to mark this occasion, we decided to  
make a substantial donation to our local and global 
community partners, highlighting the importance that we 
place on our relationships with the communities in which 
we work. We are funding 20 new community projects across 
the group, in nearly all locations, with each project receiving 
€25,000. Together with our corporate charity partner, Build 
Africa, we also identified three new large scale projects in 
Uganda and Kenya, with a total of €500,000 in funding.  
We selected the projects carefully to ensure that they are 
long-term, sustainable and aligned to our values and our 
goals of creating a more stable and equitable future. We also 
tried to select projects which allow our staff to donate their 
time and skills.

We have been partnering with NGOs Build Africa and 
Junior Achievement Europe for over five years, focusing on 
education, financial inclusion and entrepreneurship – areas 
which speak strongly to our core values. 

We are keen to offer skills-based volunteering opportunities 
to our staff, wherever they are based, and to encourage 
people to put forward local community projects for 
sponsorship or to volunteer in local projects. Our corporate 
volunteering programme, working with Junior Achievement 

in the UK, Belgium, The Netherlands, Sweden, Finland, Poland 
and Hong Kong has been a success, with 638 volunteers 
since the programme began, impacting 20,900 students. We 
have taken over 50 colleagues to rural Uganda as part of our 
Build Africa programme and our staff also volunteer in many 
ad hoc initiatives.

In 2019, we feel that it is time to take a more structured 
approach to volunteering. That is why we are broadening 
and restructuring our volunteering programme to offer more 
opportunities to our people and ensure a greater impact. 

I’m proud that supporting local
and global communities is part
of our core values and that our
actions help create a more
equitable world.

Daniel Miseur 
Chief Human Resources  
and Communication Officer

Reducing poverty

Working with  
local communities

Encouraging entrepreneurship

There are three pillars to our Community strategy:
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Reducing poverty in rural  
Uganda and Kenya 
SDG 1 – No poverty aims to eradicate poverty by 2030. 
Although poverty is decreasing across the globe, there is 
still a long way to go. Indeed, 70% of the world’s poor live 
in sub-Saharan Africa and East Asia, where poverty leads 
to a lack of education, hunger, discrimination and financial 
exclusion. Poverty is also a cause of conflict and uncontrolled 
migration, with all of the accompanying problems.

We realise that, as a financial services provider, we can have 
a direct impact on creating a more equitable society. As 
an example, Euroclear has been partnering with UK-based 
charity Build Africa for five years. We chose to support this 
charity because of their focus on education and financial 
inclusion and their commitment to creating a sustainable 
model of support, allowing us to be closely involved with 
developments, tracking impact year on year. This partnership 
has also given us the unique opportunity to take teams of 
employees out into the field to experience progress first hand. 

New projects

In 2018, we identified three exciting new projects in Kenya 
and Uganda which we will be supporting over 2019 – 2020. 

Farmers network in Kenya 
70% of agricultural workers in Kenya are women, who live 
in extreme poverty. They are often only able to provide for 
themselves and their families and are very vulnerable to the 
effects of climate change, when a bad harvest can mean that 
the whole family goes hungry and parents may not be able to 
afford to send their children to school. The Farmers network 
which we are co-funding empowers 3,000 farmers to grow 
stable futures. Working together with experts, Build Africa 
trains the farmers so that they are well equipped to cope with 
an unpredictable climate, learning skills and best practices 
which will help them to make a decent living. If this pilot 
scheme is successful, it will be transferred to Uganda, which 
faces similar problems. 

Empowering a community - the Masindi cluster
Build Africa believes in the power of education to help end 
poverty. We have witnessed the impact on the Bukedea 
cluster, which we currently support and we have now 
identified the isolated Masindi cluster as one of the areas 
in Uganda most in need of our help. As with the Bukedea 
cluster, we are not only supporting the schools in terms of 
infrastructure, but most importantly, working with the whole 
community to ensure that this project has long-term impact.

Maximising early learning
It’s been proven that children attending the early years of 
primary school in rural Uganda face serious challenges - poor 
teaching, few resources and lack of support being just a few. 
The Maximising Early Years development programme tackles: 
a) lack of teaching skills, b) lack of support at home, c) lack 
of emotional support at school. Our funding goes towards 
providing child-centric teacher training, helping parents who 
themselves have very low levels of literacy, and setting up 
peer support networks at the schools.

In 2018, 18 colleagues spent a week working in the 
communities which we are supporting in rural Uganda, 
alongside teachers, community members, parents and 
Build Africa staff to help ensure a more stable future for 
these remote areas. We also focused on providing critical 
infrastructure to the eight schools that we are supporting,  
as well as extending the vital Savings & Loans schemes.

Anslem Wandega, Head of Build Africa Uganda  
at our 50th anniversary event
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The Village Savings & Loans schemes (VSLAs) are vital 
to the isolated rural communities in Uganda. The small 
sums which the community members are able to save 
help them to buy essential materials, but also to invest 
in setting up small businesses which support the local 
economy. In 2018, the field trip team visited a local 
woman who had set up a sewing school for girls who 
otherwise would not have had any employment. This 
entrepreneur had used her savings to buy a number of 
sewing machines. The girls pay to be trained to use the 
machines and this ensures that they have the skills to set 
themselves up in business too. In an area where there is 
little employment, this is really a lifeline.

The VSLAs have thrived here in rural Uganda. Euroclear 
started out supporting 10 schemes, run by Build Africa,  
and we now support 36 in the Bukedea district. Most of 
the members are women who have really benefitted from 
being able to set aside small sums of money to buy food 
and clothes for their families and who have also been able 
to go one step further and save enough to start up their 
own businesses. Once these women are able to break 
the cycle of poverty, they can much more easily provide 
for their children to be able to attend school and so the 
virtuous circle is completed.

Supporting women in rural Uganda

Case Study
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Working with local  
communities 
As well as supporting global initiatives, we also feel that it is 
important to support the less privileged and vulnerable in the 
communities in which we are located. In our main locations, 
we have local community committees which encourage 
staff to put forward proposals for community projects to be 
sponsored.

In 2018, we supported 100 local projects for a total amount 
of €559,000.

We have a Matching Gift scheme in our main locations where 
Euroclear matches the donations to registered charities made 
by staff. 

Euroclear is a proud participant in the Lord Mayor of London’s 
City Giving Day – 2018 is the fourth year that we have taken 
part in this initiative.  We take this opportunity to recruit new 
volunteers and to celebrate all our community achievements 
across our main locations – raising funds for our various 
community projects.

We have a strict process for selecting the charities that we 
support. All charities must be officially registered charities and 
we do not support charities from which a member of 

staff could benefit financially. Nor do we support charities 
whose aims are to promote a political or religious agenda. 
We perform due diligence on requests for our Matching Gift 
scheme and investigate any donations which are flagged as 
suspicious. 

In 2019, we aim to further streamline the management of 
our community projects across the group. 

For a breakdown of our local charity support and the 
Matching Gift figures, please see Annex pages 74 - 75.

Focus on community in Sweden

As part of our 50th anniversary donations, we are sponsoring 
an organisation in Sweden which works with people who have 
difficulties to find work through the traditional Swedish channels. 
Ann Kjellqvist speaks about how colleagues in Sweden are 
working with this organisation as mentors.

Q. Can you tell us a bit about Mitt Liv? 

Ann: Mitt Liv is a social enterprise working for an inclusive society 
and a job market that values diversity. The organisation creates a 
bridge between unemployed people with a foreign background 
and the Swedish labour market. Mitt Liv was founded in 2008, 
based on a strong belief that everyone should have equal rights 
and conditions on the labour market.

Q. Why did Euroclear Sweden choose to work with Mitt Liv 
as part of Euroclear’s 50th anniversary celebrations?

Ann: For Euroclear Sweden, diversity and inclusion are high on 
the agenda. Our diversity strategy represents our commitment to 
a work environment where all employees are included regardless 
of sex, ethnicity, age, sexual orientation, religion or function 
variation. Within Euroclear we have a diverse staff composition 
in terms of age, gender, ethnicity, seniority, etc. Mitt Liv’s effort 
to create a more inclusive labour market and society is in line 
with our values and principles, and we are happy and proud to 
support them.

Q. Why do you think it’s important for our employees to be 
able to volunteer for programmes like this? What do they 
get out of it? 

Ann: The value of community work for the individual employee 
can be measured in terms of satisfaction and giving back to 
society. Specifically for Mitt Liv, it is an opportunity to share 
ones business insights, give valuable advice on how the Swedish 
labour market works, and of course, share your professional 
network with your mentee.

City Giving Day in London

From left to right: Mitt Liv volunteers Jenny Lundgren, Sofia Hovelius, 
Jan Sjödin, Kristina Akerberg and Carolina Aberg

Case Study
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Encouraging entrepreneurship 
Mentoring young entrepreneurs 

We believe that it is important to support young people as 
they start to make career choices. We have been working 
with Junior Achievement Europe since 2014, offering our 
employees volunteering opportunities across eight locations. 
Staff take part in coaching workshops, support young 
people as they set up their own ‘mini companies’, provide 
expert advice and take part in job shadowing sessions. This 
also helps our people develop coaching, leadership and 
communication skills. Feedback from volunteers is always  
very positive.

Between 2017 and 2018, 183 volunteers from across the 
Euroclear group supported 5691 students. In 2019, we are 
presenting a ‘Diversity and Inclusion’ award in Belgium and 
Poland for the winners of the national Junior Achievement 
competition. 

Our partnership to promote social 
entrepreneurship 

For two years now, Euroclear has been sponsor of the Vrije 
Universiteit Brussel (VUB) Chair for Social Entrepreneurship.  
Co-partners are BNP Paribas and NGO Close the gap. 

Social entrepreneurship is the creation of a business which 
not only makes a profit, but also has a social or environmental 
angle – benefitting society. We feel that it is particularly 
important to encourage young people to look for innovative 
solutions that also have a positive impact on society.

The Chair has already launched a platform to match investors 
to social enterprises and has initiated a host of events to 
promote social entrepreneurship. In 2019, the founding 
partners will be working together on an Innovation challenge 
– watch this space. 

How do we manage our community stream

The Community stream is managed in the HRCO Division. 
The Build Africa and Junior Achievement programmes are 
managed by the Head of Corporate Responsibility and the 
Head of Internal Coaching. 

Build Africa work with their team out in Uganda to 
continuously assess the needs and requirements of the local 
communities. They provide us with financial reports every 
quarter so that we can keep track of spend and make any 
adjustments necessary. Each year, we review our focus and, 
working together, decide where our funds are best spent for 
the most impact. Build Africa’s business model focuses on 
education for each child in rural Africa, ensuring that all the 
elements are in place to make this happen.

We review our partnership with Junior Achievement each 
year, assessing both the engagement of our staff and the 
impact on the students. We make our assessment location 
by location, to ensure that all local needs are met and define 
KPIs and targets together.  

We have regular meetings with our contacts in both Junior 
Achievement and Build Africa, where we discuss progress, 
any pending issues and plans for future developments.

Year-end reports are provided to our Corporate Responsibility 
SteerCo.

The local community committees in Belgium, France and the 
UK have a written ‘Terms of Reference’ and strict guidelines 
to which they must comply. All projects are vetted according 
to defined criteria and onsite visits are obligatory for the 
project to be accepted. The committees meet at least three 
times a year to discuss the proposed projects. 

 > Charlotte will send

Junior Achievement students sell their products in our Brussels officeNicolay Dentchev and Abel Alan Diaz Gonzalez from the VUB.
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Goals for 2019 and beyond

SDG 1 End poverty in all its forms

One in ten people in developing regions live in poverty. But it’s not 
only in developing countries that poverty is an issue, 30 million 
children grow up in poverty in some of the richest countries in 
the world. The private sector is an engine for economic growth, 
focusing on microfinance and small businesses can really  
make a difference. 

SDG Goals

• By 2030, eradicate extreme poverty for all people everywhere, 
currently measured as people living on less than $1.25 a day.

• By 2030, ensure that all men and women, in particular the poor 
and the vulnerable, have equal rights to economic resources, 
as well as access to basic services, ownership and control over 
land and other forms of property, inheritance, natural resources, 
appropriate new technology and financial services, including 
microfinance.

SDG 1 No Poverty
Community/Marketplace

SDG 4 Quality Education
Community

SDG 16 Promote Just and  
inclusive societies  
Marketplace

SDG 15 Life on Land 
Environment

SDG 13 Climate Action
Environment

SDG 12 Responsible  
Consumption and Production
Environment

SDG 14 Life below water
Environment

SDG 8 Decent Work and  
Economic Growth
Marketplace/Community

SDG 5 Gender Equality
Workplace

How does Euroclear support this SDG?
Together with Build Africa, our focus is on ensuring that every child is 
in education and every child is learning. Our investments aim to tackle 
all the factors that currently hinder this goal being reached. We are 
especially focused on the inclusion and support of girls in education 
in rural Uganda and the enabling of small businesses. At the same 
time, our local community projects also focus on reducing poverty 
and inequality in the communities where we work.

Strengthen 

our community 
 
governance

Enhance and expand 
our volunteering programme

Focus
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Collecting feedback from our stakeholders and 
addressing their concerns   

GRI Disclosures 102-40, 102-42, 102-43 and 102-44

This chart shows how Euroclear engages with its main stakeholders and how they  
can feed back to us. 

Nature of 
relationship

Stakeholder group Method of communication

C
o

m
m

er
ci

al

Clients •  Website
•  Newsletters
•  Events
•  Meetings
•  Phone calls
•  Client survey

Issuers
(frequently via an 
agent)

•  Via agent

Su
p

p
lie

r

Network partners 
(CSDs and custodians)

•  Meetings
•  Website
•  Phone calls

Other ICSDs •  Meetings
•  Phone calls
•  Industry events

New product service 
partner

•  Meetings
•  Phone calls
•  Events
•  Supplier  

questionnaire

R
eg

u
la

to
ry

Prudential regulators •  Meetings
•  Phone calls
•  Website

ECB •  Engaging with the European 
commission, European 
parliament, member states, 
central banks, supervisors, etc.

Governments (Central 
Banks)

   

Nature of 
relationship

Stakeholder group Method of communication

In
ve

st
o

rs

Other market authorities 
and policy drivers

As below

Shareholders • Events
• Website
• Newsletters
• AGM

In
te

rn
al

 s
ta

ke
h

o
ld

er
s

Board •  Meetings
•  Website
•  Phone calls

Employees •  Social intranet,
•  Email
•  Internal TV screens
•  Events
•  Open door sessions
•  Union newsletters
•  Management blogs
•  Employee survey

Unions •  Committee Meetings
• Newsletters
• Social intranet
• Email

O
th

er

Journalists and 
influencers

•  Meetings
•  Phone calls
• Email

Pressure groups/wider 
community 

•  Through relevant bodies

Corporate responsibility 
partners

•  Phone calls
•  Meetings
• Website
• Reports
• Events
• Email
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Memberships of associations  
and external initiatives 
All memberships are at group level unless otherwise stated

• Member of the GRI Community

• Participant in the EU Datacentre Code of Conduct for Data centres 1 
and 2, Endorser for Data centre 3

• Member of the Diversity Managers Association Belgium

• Member of the CNG (City Network Group) in the UK

• Member of the Clean City Awards in London

• Member of Women in finance

• One of the founding partners of the Vrije Universiteit Brussel Chair for 
Social Entrepreneurship

• Observer for the ICMA Green, Social and  
Sustainable Bonds.

• Third party verification of our data collection for carbon footprinting – 
in line with ISO 14064

Policies
We have Board policies and policy handbooks covering all areas of 
corporate responsibility. These vary from entity to entity. We also have 
a group wide Business Code of Conduct to which all employees and 
contractors must adhere. The Corporate Responsibilty Policy Handbook 
applies at group level.

Anti-corruption – policies, training and awareness
Policies

Total number and percentage of bodies that the organisation’s anti-corruption policies and procedures have been communicated to  
(broken down by region)

• Governance body members 100% across all regions

• Employees 100% all employee categories across all regions

• Business partners The policies and procedures have not been communicated to any business partners

• Any other persons or organisations The policies and procedures have not been communicated to any other persons or organisations

Training

Total number and percentage that have received training on anti-corruption, broken down by region

• Governance body members 100% of all senior management across all regions, received mandatory  
anti-corruption training

• Employees  100% of all staff across all regions received mandatory anti-corruption training

Total number and percentage of operations 
assessed for risks related to corruption

100% of the group assessed. At group level, mandatory conflicts of interest e-learning.  
93% completed, with a 96% pass rate. No significant risks related to corruption were identified 
through the risk assessment.

Staff awareness

Number of calls to external whistleblowing 
hotline (Speak up)

Two calls to external hotline in 2018

 

GRI Disclosures 205-1, 205-2 and 205-3

Nature of 
relationship

Stakeholder group Method of communication

In
ve

st
o

rs

Other market authorities 
and policy drivers

As below

Shareholders • Events
• Website
• Newsletters
• AGM

In
te

rn
al

 s
ta

ke
h

o
ld

er
s

Board •  Meetings
•  Website
•  Phone calls

Employees •  Social intranet,
•  Email
•  Internal TV screens
•  Events
•  Open door sessions
•  Union newsletters
•  Management blogs
•  Employee survey

Unions •  Committee Meetings
• Newsletters
• Social intranet
• Email

O
th

er

Journalists and 
influencers

•  Meetings
•  Phone calls
• Email

Pressure groups/wider 
community 

•  Through relevant bodies

Corporate responsibility 
partners

•  Phone calls
•  Meetings
• Website
• Reports
• Events
• Email
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Activity 
heading

Activities Aspects Activity environmental  
significance (see Note 1)

Negative impacts  
(see Note 2)

B
u

ild
in

g
 u

se

Air-conditioning Use of electricity High 1, 2, 3

Water use in cooling towers Low 9

Use of electricity Medium 2

Heating Emissions from gas boilers and fuel use High 1, 2, 3

Heat from district heating plant Medium 1, 2, 3

Use of electricity High 1, 2, 3

Maintenance Use of oils, greases, solvents, biocide, etc. Medium 1, 2, 3, 10, 11

Hazardous waste Low 10, 11

Waste water effluent, run-off from cleaning operations Medium 4, 7, 8, 10

General building function, 
generator, washrooms, lifts, 
lighting, air-handling and 
powered doors etc

Use of electricity Medium 1, 2, 3

Emissions from diesel generators and fuel use Low 1, 2, 3

Noise from generator running Low 5

Water consumption in welfare systems Low 9

Building water run-off Low 4, 7, 8, 10

Waste water effluent Low 2, 7, 8, 10

IT
 in

fr
as

tr
u

ct
u

re

Operation of data centres / 
computer / technical rooms.

Use of electricity High 1, 2, 3

Disposal of WEEE Waste Medium 4, 10, 11

General use of office equipment, 
i.e. PC’s, monitors, scanners, 
phone chargers, photocopier, 
printers etc.

Use of electricity Medium 1, 2, 3

Disposal of WEEE Waste Medium 4, 10, 11

Metals/materials used within electronic equipment 
manufacture

Medium 3

O
ffi

ce
 o

p
er

at
io

n
s

Use of paper, stationery  
products, etc.

Materials used for manufacture, trees, plastics, etc. Low 3

Incoming and outgoing 
deliveries, i.e. post etc.

Incoming and outgoing deliveries, i.e. post etc. Low 1, 2, 3, 5

Office furnishment Materials used for manufacture, trees, plastics, etc. Low 3

Office waste Waste to incineration and energy reclaim Medium 1, 2

Waste to landfill Medium 2, 4, 6, 7, 10

Waste to recycling Medium 1, 2, 10

Waste to reuse Medium -

Hazardous waste streams; female 
sanitary waste, batteries, etc.

Waste to incineration and energy reclaim Medium 1, 2

Waste to landfill Medium 2, 4, 6, 7, 8, 10

Waste to recycling Medium 1, 2, 10

Waste to reuse Medium -

 

Environmental aspects and impact assessments



59

Euroclear Our responsibility (2018)    Annexes

Activity 
heading

Activities Aspects Activity environmental  
significance (see Note 1)

Negative impacts  
(see Note 2)

B
u

ild
in

g
 u

se

Air-conditioning Use of electricity High 1, 2, 3

Water use in cooling towers Low 9

Use of electricity Medium 2

Heating Emissions from gas boilers and fuel use High 1, 2, 3

Heat from district heating plant Medium 1, 2, 3

Use of electricity High 1, 2, 3

Maintenance Use of oils, greases, solvents, biocide, etc. Medium 1, 2, 3, 10, 11

Hazardous waste Low 10, 11

Waste water effluent, run-off from cleaning operations Medium 4, 7, 8, 10

General building function, 
generator, washrooms, lifts, 
lighting, air-handling and 
powered doors etc

Use of electricity Medium 1, 2, 3

Emissions from diesel generators and fuel use Low 1, 2, 3

Noise from generator running Low 5

Water consumption in welfare systems Low 9

Building water run-off Low 4, 7, 8, 10

Waste water effluent Low 2, 7, 8, 10

IT
 in

fr
as

tr
u

ct
u

re

Operation of data centres / 
computer / technical rooms.

Use of electricity High 1, 2, 3

Disposal of WEEE Waste Medium 4, 10, 11

General use of office equipment, 
i.e. PC’s, monitors, scanners, 
phone chargers, photocopier, 
printers etc.

Use of electricity Medium 1, 2, 3

Disposal of WEEE Waste Medium 4, 10, 11

Metals/materials used within electronic equipment 
manufacture

Medium 3

O
ffi

ce
 o

p
er

at
io

n
s

Use of paper, stationery  
products, etc.

Materials used for manufacture, trees, plastics, etc. Low 3

Incoming and outgoing 
deliveries, i.e. post etc.

Incoming and outgoing deliveries, i.e. post etc. Low 1, 2, 3, 5

Office furnishment Materials used for manufacture, trees, plastics, etc. Low 3

Office waste Waste to incineration and energy reclaim Medium 1, 2

Waste to landfill Medium 2, 4, 6, 7, 10

Waste to recycling Medium 1, 2, 10

Waste to reuse Medium -

Hazardous waste streams; female 
sanitary waste, batteries, etc.

Waste to incineration and energy reclaim Medium 1, 2

Waste to landfill Medium 2, 4, 6, 7, 8, 10

Waste to recycling Medium 1, 2, 10

Waste to reuse Medium -

 

Current controls/positives Positive impacts
(see Note 2)

Additional action recommendations

• Group Environmental Policy Statement, including energy 
reduction and management objectives

• Carbon Offsetting and 3rd party cartified carbon neutral  
to PAS2060

• Carbon footprint measurement to ISO14064
• Participant level in the EU Data centre Code of Conduct,  

Paris DC1 and DC2, endorser level in Brussels DC3
• Annual participant in Earth Hour
• Staff awareness presentations on energy reduction available 

online
• Monitoring, measurement and target setting of energy 

consumption and emissions inline with GRI methodology
• External GRI based reporting of Scope 1 and 2 energy and 

emission performance
• Temperature settings within DCs and computer rooms 23°C
• Group Environmental Team
• New lift system in the head office with energy recovery and 

capacity management

Reduction to  
1, 2, 3

Increase to 13, 14

• Energy building audits and action plans, (completed in some offices)
• Minimum standards and formal best practise, i.e. lighting 

replacement or new areas to be lit by LED, etc. (for discussion)
• Supply chain policies on green procurement, i.e. renewable energy, 

etc. (for discussion)
• Fully implement waste monitoring and performance targets,  

(in process)
• Launch Employee Environmental Charter to promote energy 

awareness (in progress)

• Group Environmental Policy Statement, including energy 
reduction and management objectives

• Carbon Offsetting and 3rd party cartified carbon neutral to 
PAS2060

• Carbon footprint measurement to ISO14064
• Participant level in the EU Datacentre Code of Conduct,  

Paris DC1 and DC2, endorser level in Brussels DC3
• Annual participant in Earth Hour
• Staff awareness presentations on energy reduction available 

online
• Monitoring, measurement and target setting of energy 

consumption and emissions inline with GRI methodology
• External GRI based reporting of Scope 1 and 2 energy and 

emission performance
• Security procedures to securely wipe hard-drive / memory 

chips, allowing WEEE reuse
• Adherence to EU WEEE regulations
• Group Environmental Team

Reduction to  
1, 2, 3

Increase to 13, 14

• Supply chain policies on green procurement, i.e. renewable energy, 
etc. (for discussion)

• Group Environmental Policy Statement, including resource 
reduction, waste minimisation and supply chain engagement 
objectives

• Focus on minimising single-use plastics, with the vast 
majority  
of offices having removed plastic vending cups

• Company waste goals
• Replacement of individual desk bins with waste points, to 

promote recycling separation.  
• Recycling promoted
• Promotional branded reusable water bottles issued to all staff 

(2017)
• Annual staff environmental-based competitions
• Group Environmental Team

Reduction to 1, 2, 
3, 4, 6, 7, 10

Increase to 13, 14

• Implement food waste separation and composting where applicable 
(Complete for UK, in progress Belgium/France)

• Complete waste audits and action in all main locations (in progress 
completed for headquarters, UK, France)

• Launch Employee Environmental Charter to promote waste 
separation and recycling (in progress)

 



60

Euroclear Our responsibility (2018)    Annexes

High
Strong legislative requirement/major environmental impact global/
people long-term effect

Medium
Some legislative requirement/medium environmental impact; land/
water/medium duration

Low
Minimal legal requirement/low environmental impact; locally 
contained/infrequent occurence, low duration

Environmental aspects and impacts assessments (continued)
Activity 
heading

Activities Aspects Activity environmental  
significance (see Note 1)

Negative impacts
(see Note 2)

C
at

er
in

g
, h

o
sp

it
al

it
y,

 v
en

d
in

g

Client hospitality Emissions from gas cooking appliance and fuel use Medium 1, 2, 3

Use of electricity Medium 1, 2, 3

Staff catering Emissions from gas cooking appliance and fuel use Medium 1, 2, 3

Use of electricity Medium 1, 2, 3

Vending machines, i.e. drinks, 
snacks, etc.

Use of electricity Medium 1, 2, 3

Related packaging, food 
preparation and food waste

Waste to effluent Medium 2, 7, 8, 10

Waste to landfill Medium 1, 2, 4, 6, 7, 8, 10

Waste to recycling Medium 1, 2, 10

Waste to reuse Medium -

Em
p

lo
ye

e 
co

m
m

u
ti

n
g

Employee commute into work 
by motorbike, private car, bus, 
company lease vehicle

Emissions from vehicles and fuel use Low 1, 2, 3, 5, 6, 10, 11

Employee commute by train, 
tram, metro

Emissions from vehicles and fuel use Medium 1, 2, 3, 5, 6  

Employee commute into work by 
foot or bike

Zero emissions from vehicles Low 1, 2, 3, 10, 11
10, 11
4, 7, 8, 10

B
u

si
n

es
s 

Tr
av

el

Business Travel by Flight Emissions from aeroplanes and aviation fuel use High 1, 2, 3, 5, 6

Business Travel by Train Emissions from diesel train and fuel use Low 1, 2, 3

Use of electricity Low 4, 10, 11

Business Travel by Car, Bus Emissions from vehicles and fuel use Low 1, 2, 3, 5, 6, 10, 11

Hotel Use Related energy emissions/waste/effluent, etc. from  
building use

Low 1, 2, 3

 

Environmental significance

Medium High High

Low Medium High

Low Low Medium

Level of control

Weak 
The company has already effected 
a change, or has little abillity to 
effect a direct change due to lack 
of ownership or responsible, or 
change would require a excessive 
cost in regard to benefit 

Medium
The company can effect a change 
in terms of ownership/responsibility, 
although it may be at a cost, or 
require additional resource

Strong
The company can easily effect a 
change, in terms resource, cost, 
ownership and responsibility

Note: the selection is subjective and descriptions are guidance only.  
Not all criteria must be met, or some may be exceeded.

Level of impact

Note: the selection is subjective and descriptions are guidance 
only. Not all criteria must be met, or some may be exceeded.

Note 1: Significance has been estimated using the following matrix
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Activity 
heading

Activities Aspects Activity environmental  
significance (see Note 1)

Negative impacts
(see Note 2)

C
at

er
in

g
, h

o
sp

it
al

it
y,

 v
en

d
in

g

Client hospitality Emissions from gas cooking appliance and fuel use Medium 1, 2, 3

Use of electricity Medium 1, 2, 3

Staff catering Emissions from gas cooking appliance and fuel use Medium 1, 2, 3

Use of electricity Medium 1, 2, 3

Vending machines, i.e. drinks, 
snacks, etc.

Use of electricity Medium 1, 2, 3

Related packaging, food 
preparation and food waste

Waste to effluent Medium 2, 7, 8, 10

Waste to landfill Medium 1, 2, 4, 6, 7, 8, 10

Waste to recycling Medium 1, 2, 10

Waste to reuse Medium -

Em
p

lo
ye

e 
co

m
m

u
ti

n
g

Employee commute into work 
by motorbike, private car, bus, 
company lease vehicle

Emissions from vehicles and fuel use Low 1, 2, 3, 5, 6, 10, 11

Employee commute by train, 
tram, metro

Emissions from vehicles and fuel use Medium 1, 2, 3, 5, 6  

Employee commute into work by 
foot or bike

Zero emissions from vehicles Low 1, 2, 3, 10, 11
10, 11
4, 7, 8, 10

B
u

si
n

es
s 

Tr
av

el

Business Travel by Flight Emissions from aeroplanes and aviation fuel use High 1, 2, 3, 5, 6

Business Travel by Train Emissions from diesel train and fuel use Low 1, 2, 3

Use of electricity Low 4, 10, 11

Business Travel by Car, Bus Emissions from vehicles and fuel use Low 1, 2, 3, 5, 6, 10, 11

Hotel Use Related energy emissions/waste/effluent, etc. from  
building use

Low 1, 2, 3

 

Current controls/positives Positive impacts
(see Note 2)

Additional action recommendations

• Group Environmental Policy Statement, including resource 
reduction, waste minimisation and supply chain engagement 
objectives

• Carbon Offsetting and 3rd party cartified carbon neutral to 
PAS2060

• Carbon footprint measurement to ISO14064
• Monitoring, measurement and target setting of scope 3 

emissions inline with GRI methodology
• External GRI based reporting of scope 3 emission 

performance

Reduction to 1, 
2, 3

• Implement food waste separation and composting where applicable 
(Complete for UK, in progress Belgium/France)

• Complete waste audits and action in all main locations (in progress 
completed for headquarters, UK and France, )

• Launch Employee Environmental Charter to promote waste 
separation and recycling (in progress)

• Group Environmental Policy Statement, including resource 
reduction, waste minimisation and supply chain engagement 
objectives

• Carbon Offsetting and 3rd party cartified carbon neutral to 
PAS2060

• Carbon footprint measurement to ISO14064
• Monitoring, measurement and target setting of scope 3 

emissions inline with GRI methodology
• External GRI based reporting of scope 3 emission 

performance
• Teleworking promoted and HR policies
• Cycle to work scheme in place in the UK

Reduction to 1, 
2, 3

• Targets to be created on reducing the car fleet emissions  (in 
progress, current)

• Review which locations have Cycle to work scheme and 
communicate awareness to employee’s.  Where locations have no 
such incentive or scheme, assess if one is applicable  (in progress)

• Launch Employee Environmental Charter to promote the use of 
environmental friendly transport for commuting (in progress)

• Group Environmental Policy Statement, including resource 
reduction, waste minimisation and supply chain engagement 
objectives

• Carbon Offsetting and 3rd party cartified carbon neutral to 
PAS2060

• Carbon footprint measurement to ISO14064
• Monitoring and measurement of scope 3 emissions inline 

with GRI methodology
• External GRI based reporting of scope 3 emission 

performance
• Promoted use and increased availability of VTCs

Reduction to 1, 2, 
3, 5, 6, 10, 11

• Travel policy to be updated to accept the impact of business travel 
and seek to promote a heirachy of travel as guidance (in progress)

• Set specific targets on reducing business travel emissions (in 
progress)

• Laptop for all project which will increase teleworking capabilities 
and make remote VTC meetings feasible (in progress)

• Launch Employee Environmental Charter to promote more digital 
ways of working (in progress)

      

Impacts - positive and negative
1. Air pollution
2. Climate change
3. Depletion of natural resources
4. Land pollution
5. Noise pollution
6. Dust pollution
7. Risk of water course pollution
8. Risk of contamination of groundwater
9. Potential loss of ground water as a resource.
10. Risk to ecosystems/biodiversity
11. Risk to human health
12. Creation of green spaces
13. Embedding sustainability into company culture
14. Increased environmental awarenessterm effect

Note 2
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Total number of employees by employment contract (at 31 December 2018) 

Permanent/fixed term contract 

GRI Disclosures 102-8

By entity Permanent Fixed Total

Male Female Male Female Male Female

Euroclear Bank SA/NV 334 573 5 9 339 582

Euroclear Bank SA/NV Hong Kong Branch 53 93 0 0 53 93

Euroclear Bank SA/NV Japan Branch 7 9 0 0 7 9

Euroclear Bank SA/NV Poland Branch 203 315 59 66 262 381

Euroclear Belgium 17 14 0 0 17 14

Euroclear Finland 46 44 10 11 56 55

Euroclear France SA 32 44 1 2 33 46

Euroclear Investments 1 1 0 0 1 1

Euroclear Nederland 13 18 1 2 14 20

Euroclear SA/NV 792 573 0 0 792 573

Euroclear SA/NV Amsterdam 4 3 0 0 4 3

Euroclear SA/NV London 130 85 0 3 130 88

Euroclear SA/NV Paris 146 83 1 0 147 83

Euroclear Sweden 48 45 0 3 48 48

Euroclear UK & Ireland 71 44 2 1 73 45

Euroclear Re. S.A. 0 1 0 0 0 1

Total 1897 1945 79 97 1976 2042

Grand total 3842 176 4018

By region Permanent Fixed Total

Male Female Male Female Male Female

Belgium 1120 1133 5 9 1125 1142

Poland 203 315 59 66 262 381

UK 201 129 2 4 203 133

France 178 127 2 2 180 129

Finland 46 44 10 11 56 55

Sweden 48 45 0 3 48 48

Hong Kong 53 93 0 0 53 93

Netherlands 17 21 1 2 18 23

USA 10 8 0 0 10 8

Asia 11 22 0 0 11 22

UAE 5 4 0 0 5 4

Germany 2 2 0 0 2 2

Luxembourg 3 2 0 0 3 2

Total 1897 1945 79 97 1976 2042

Grand total 3842 176 4018
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Work location Consultants Contractors Total

Amsterdam Office 0 2 2

Bishops Stortford Office 0 1 1

Braine l'Alleud 0 8 8

Brussels Office 277 407 684

Helsinki Office 3 56 59

Chennai Office 0 13 13

London Office 16 52 68

New York Office 0 1 1

Paris Office 22 34 56

Rotation Home Braine 0 1 1

Stockholm Office 8 24 32

Tokyo Office 2 0 2

Hong Kong Office 5 0 5

Krakow Office 3 1 4

Grand total 336 600 936

Consultants and contractors

At Euroclear, a significant portion of the organisation’s 
activities are performed by consultants and contractors. 
Concerning the scale, please see below the numbers  
of consultants and contractors, based on status  
31 December 2018 in our HR systems.

Contractors: This is the provision of resources to cover  
business as usual or project-related activities. Those resources 
are usually considered as specialist. 

They are normally used to provide expertise that is not available 
in-house and are normally engaged on a temporary basis.   
In the day-to-day execution of their assignment, contractors  
will typically cooperate with Euroclear internal resources.

Consultants: External expertise that is contracted in order 
to improve a pre-defined business problem, and where 
the consultant brings specific expertise and (best practice) 
advice and methodology during a specified and limited time.  
Consulting is mainly performed on a fixed price basis with  
pre-agreed deliverables and acceptance criteria.  

Contract type Male Female Total

full time 1860 1607 3467

part time 116 435 551

Grand Total 1976 2042 4018

Full-time and part-time
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Leavers (full year 2018 – group level) 

Leavers Employees Rate %

Age group Region Female Male Total Female Male Total Female Male Total

U
n

d
er

 3
0 

ye
ar

s

Belgium 5 7 12 54 68 122 9.26% 10.29% 9.84%

Poland 44 16 60 203 148 351 21.67% 10.81% 17.09%

UK 3 5 8 29 29 58 10.34% 17.24% 13.79%

France 0 1 1 4 2 6 0.00% 50.00% 16.67%

Finland 4 3 7 9 8 17 44.44% 37.50% 41.18%

Sweden 2 1 3 4 7 11 50.00% 14.29% 27.27%

Hong Kong 1 2 3 12 17 29 8.33% 11.76% 10.34%

The Netherlands 0 0 0 5 3 8 0.00% 0.00% 0.00%

USA 0 0 0 1 4 5 0.00% 0.00% 0.00%

Asia 1 0 1 3 1 4 33.33% 0.00% 25.00%

UAE 0 0 0 0 0 0

Germany 0 0 0 0 0 0

Luxembourg 0 0 0 0 0 0

Total 60 35 95 324 287 611 18.52% 12.20% 15.55%

30
 -

 5
0 

ye
ar

s

Belgium 39 28 67 911 826 1737 4.28% 3.39% 3.86%

Poland 35 20 55 174 114 288 20.11% 17.54% 19.10%

UK 7 12 19 80 112 192 8.75% 10.71% 9.90%

France 4 1 5 66 95 161 6.06% 1.05% 3.11%

Finland 2 4 6 24 39 63 8.33% 10.26% 9.52%

Sweden 3 5 8 34 26 60 8.82% 19.23% 13.33%

Hong Kong 11 9 20 78 35 113 14.10% 25.71% 17.70%

The Netherlands 1 0 1 9 11 20 11.11% 0.00% 5.00%

USA 0 1 1 4 5 9 0.00% 20.00% 11.11%

Asia 1 1 2 16 8 24 6.25% 12.50% 8.33%

UAE 1 0 1 4 4 8 25.00% 0.00% 12.50%

Germany 1 1 2 1 2 3 100.00% 50.00% 66.67%

Luxembourg 0 0 0 2 3 5 0.00% 0.00% 0.00%

Total 105 82 187 1403 1280 2683 7.48% 6.41% 6.97%

O
ve

r 
50

 y
ea

rs

Belgium 14 13 27 177 231 408 7.91% 5.63% 6.62%

Poland 0 0 0 4 0 4 0.00% 0.00%

UK 1 8 9 24 62 86 4.17% 12.90% 10.47%

France 9 5 14 59 83 142 15.25% 6.02% 9.86%

Finland 3 1 4 22 9 31 13.64% 11.11% 12.90%

Sweden 2 2 4 10 15 25 20.00% 13.33% 16.00%

Hong Kong 1 0 1 3 1 4 33.33% 0.00% 25.00%

The Netherlands 5 0 5 9 4 13 55.56% 0.00% 38.46%

USA 1 0 1 3 1 4 33.33% 0.00% 25.00%

Asia 0 0 0 3 2 5 0.00% 0.00% 0.00%

UAE 0 0 0 0 1 1 0.00% 0.00%

Germany 1 0 1 1 0 1 100.00% 100.00%

Luxembourg 0 0 0 0 0 0

Total   37 29 66 315 409 724 11.75% 7.09% 9.12%

Grand Total 202 146 348 2042 1976 4018 9.89% 7.39% 8.66%
 

GRI Disclosures 401-1
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Newcomers (full year 2018 – group level) 

Newcomers Employees Rate %

Age group Region Female Male Total Female Male Total Female Male Total

U
n

d
er

 3
0 

ye
ar

s

Belgium 27 27 54 54 68 122 50.00% 39.71% 44.26%

Poland 83 50 133 203 148 351 40.89% 33.78% 37.89%

UK 6 4 10 29 29 58 20.69% 13.79% 17.24%

France 1 1 2 4 2 6 25.00% 50.00% 33.33%

Finland 5 5 10 9 8 17 55.56% 62.50% 58.82%

Sweden 2 1 3 4 7 11 50.00% 14.29% 27.27%

Hong Kong 6 6 12 12 17 29 50.00% 35.29% 41.38%

The Netherlands 1 1 2 5 3 8 20.00% 33.33% 25.00%

USA 0 2 2 1 4 5 0.00% 50.00% 40.00%

Asia 2 0 2 3 1 4 66.67% 0.00% 50.00%

UAE 0 0 0 0 0 0

Germany 0 0 0 0 0 0

Luxembourg 0 0 0 0 0 0

Total 133 97 230 324 287 611 41.05% 33.80% 37.64%

30
 -

 5
0 

ye
ar

s 
o

ld
 

Belgium 25 46 71 911 826 1737 2.74% 5.57% 4.09%

Poland 23 15 38 174 114 288 13.22% 13.16% 13.19%

UK 14 8 22 80 112 192 17.50% 7.14% 11.46%

France 4 5 9 66 95 161 6.06% 5.26% 5.59%

Finland 4 7 11 24 39 63 16.67% 17.95% 17.46%

Sweden 11 5 16 34 26 60 32.35% 19.23% 26.67%

Hong Kong 10 3 13 78 35 113 12.82% 8.57% 11.50%

The Netherlands 1 0 1 9 11 20 11.11% 0.00% 5.00%

USA 0 0 0 4 5 9 0.00% 0.00% 0.00%

Asia 1 1 2 16 8 24 6.25% 12.50% 8.33%

UAE 0 0 0 4 4 8 0.00% 0.00% 0.00%

Germany 0 0 0 1 2 3 0.00% 0.00% 0.00%

Luxembourg 0 0 0 2 3 5 0.00% 0.00% 0.00%

Total 93 90 183 1403 1280 2683 6.63% 7.03% 6.82%

O
ve

r 
50

 y
ea

rs

Belgium 2 2 4 177 231 408 1.13% 0.87% 0.98%

Poland 0 0 0 4 0 4 0.00% 0.00%

UK 1 4 5 24 62 86 4.17% 6.45% 5.81%

France 1 0 1 59 83 142 1.69% 0.00% 0.70%

Finland 0 0 0 22 9 31 0.00% 0.00% 0.00%

Sweden 1 0 1 10 15 25 10.00% 0.00% 4.00%

Hong Kong 2 0 2 3 1 4 66.67% 0.00% 50.00%

The Netherlands 0 0 0 9 4 13 0.00% 0.00% 0.00%

USA 0 1 1 3 1 4 0.00% 100.00% 25.00%

Asia 0 1 1 3 2 5 0.00% 50.00% 20.00%

UAE 0 0 0 0 1 1 0.00% 0.00%

Germany 0 0 0 1 0 1 0.00% 0.00%

Luxembourg 0 0 0 0 0 0

Total 7 8 15 315 409 724 2.22% 1.96% 2.07%

Grand Total 233 195 428 2042 1976 4018 11.41% 9.87% 10.65%

GRI Disclosures 401-1
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EAP usage in all other locations

Demographic factors by Country sorted by Utilisation %

Headcount Cases Utilisation  
%

Female  
%

Male  
%

Family 
Members

Employees Flagged 
cases

Mean age

France 319 3 3.8 100 0 0 3 0 0

Poland 596 2 1.3 100 0 0 2 0 0

Total 915 5 1.5 100 0 0 5 0 0

There was no statistically significant use of the service on any other location. 

Staff enrolled on EAP 2,269

Number of individual participants 165

Number of cases 192

Per age band

Undisclosed 113

18 – 30 2

31 – 40 21

41 – 50 35

51 – 60 17

> 60 4

Per gender

Male 77

Female 120

Employee Assistance Programme figures

The Employee Assistance Programme is available for all staff 
wherever they are based. Employees can request assistance on 
a wide range of issues, both professional and personal. 

This service is totally free of charge to the employee.  
The following shows the rate of usage from January 2018  
to December 2018.

EAP usage in Belgium
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Percentage of employees covered by Collective Bargaining Agreements 

Country Entity Headcount 
31/12/18

Covered 
by CBA

Percentage Comments

Belgium Euroclear Bank Belgium + Euroclear 
SA/NV Brussels + Euroclear Belgium 
(excl Rep offices + Japan Branch)

2267 2267 100% All employees are covered by CBAs

Poland Euroclear Bank Poland Branch 643 0 0% No CBAs apply.  

UK Euroclear UK & Ireland + Euroclear 
SA/NV London + Euroclear Market 
Solutions

336 0 0% No CBAs apply.  

France Euroclear France SA + Euroclear SA/
NV Paris

309 309 100% All employees are covered by CBAs

Finland Euroclear Finland Oy 111 105 95% The CBA does not apply to the Directors of 
the company and the HR Manager  
(= 6 people)

Sweden Euroclear Sweden AB 96 95 99% The CBA applies to all employees except to 
the CEO.

Hong Kong Euroclear Bank Hong Kong Branch 146 0 0% No CBAs apply. 

The Netherlands Euroclear Nederland + Euroclear SA/
NV Amsterdam

41 0 0% No CBAs apply. 

USA Rep office NY 18 0 0% No CBAs apply. 

Asia Japan Branch + Rep offices Beijing + 
Singapore

33 0 0% No CBAs apply. 

UAE Rep office Dubai 9 0 0% No CBAs apply. 

Germany Rep office Frankfurt 4 0 0% The CBAs of the banking industry are not 
generally binding. Therefore, the CBAs only 
apply if employees belong to a union.

Luxembourg Rep office Luxembourg + Euroclear 
Investments

5 0 0% No CBAs apply. 

Total 413 2776 69.7%

The below figures show how many employees are covered by  
collective bargaining agreements. This differs from country 
to country. In some countries it is common to have collective 
bargaining agreements and all or almost all employees are 
covered by such agreements (in some countries limited 
members of senior management are excluded).

In other countries, employees are not covered by collective 
bargaining agreements, because this is not common in that 
jurisdiction and/or because we have very few employees 
working in this location.
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Representation on Health and Safety committees 

Country Do you have a workers representation 
in a formal joint management-worker 
health and safety committee in your 
country?

If yes, at which 
level does this 
committee 
normally 
operate? 

Are all workers (whose work 
or workplace is controlled by 
Euroclear) represented by formal 
joint management-worker health 
and safety committees?

If not all workers are represented 
by such a committee, which 
workers are / are not represented? 
How many workers are / are not 
represented?

B
el

g
iu

m

In Belgium, we have a Committee for the 
Prevention and Protection at work (CPPT). 
This Committee holds monthly meetings.

The Committee is composed of 
representatives of the employer and 
representatives of employees. Employees’ 
reps (12 effective and 12 substitutes) are 
elected in the frame of social elections 
taking place every 4 years. Employer 
representatives are selected amongst senior 
employees (level 8 employees reporting 
directly to a division head and employees 
above).

This body is only 
competent for 
Belgium.

No Contractors and consultants are not 
represented. Employees of level 8 
directly reporting to a division head 
and above are not represented. 
These are the employees who can 
validly represent the company at 
the Committee’s meetings. See the 
percentages in the following table.

Fi
n

la
n

d

Yes, there is a Euroclear Finland Health 
and Safety Committee.

This body is 
competent for the 
Finland entity.

Yes N/A

Fr
an

ce

There is a CSSCT, which is a committee 
of the CSE (Works council) – following a 
change in the French legislation, this body 
replaces the CHSCT.

This body is 
competent for 
France.

No Only Euroclear employees are 
represented. See percentages in  
the second table.

H
o

n
g

  
K

o
n

g

There is no committee, but there is an 
onboard external facility manager who 
takes care of the H&S activity for the EB 
Hong Kong Branch.

N/A N/A N/A

Po
la

n
d

Occupational Health & Safety Committee 
is appointed consisting of employer’s 
representatives and employees’ 
representatives. This body holds quarterly 
meetings as required under the law.

This body is 
competent for 
Poland.

Yes N/A

Sw
ed

en

Yes, there is a Swedish Health and Safety 
Committee.

This body is 
compentent for 
Sweden.

Yes N/A

U
K

Yes, there is a Health and Safety 
Committee. The committee is made 
up of employee safety representatives, 
(for all UK locations) and management 
representatives, (EHS, HR and the Branch 
Manager). There is no union affiliation  
for Euroclear in the UK.

This body is 
competent for all 
UK entities.

Yes N/A

Th
e 

N
et

h
er

la
n

d
s Yes, the ARBO Committee. This body is 

competent for 
both entities in 
Amsterdam.

Yes N/A

O
th

er
 

lo
ca

ti
o

n
s

Nobody N/A N/A N/A
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Workers represented on formal joint Management–Worker Health and Safety Committees

Country Total population Workers represented Workers not 
represented

% represented % not represented

Belgium 3005 2267 738 75% 25%

France 368 309 59 84% 16%
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* The Group Executive Committee brings together the members of the Management Committee of Euroclear SA/NV as well as senior executives in key functions 
across the Euroclear group. It is an advisory committee whose principal role is to ensure that material and relevant issues impacting the group are known and  
discussed at the most senior executive level in an effective and timely way.

Management Committee and Group Executive Committee*  
by age and gender at 31 December 2018

GRI Disclosures 405-1

Members Rate %

Age group Entity Female Male Total Female Male Total

30
-5

0 
ye

ar
s

Euroclear SA/NV 2 5 7 29% 71% 23%

Euroclear Bank SA/NV 0 1 1 0% 100% 3%

Euroclear SA/NV Paris 0 1 1 0% 100% 3%

Euroclear France SA 1 0 1 100% 0% 3%

Euroclear Sweden 0 1 1 0% 100% 3%

Total 3 8 11 27% 73% 37%

O
ve

r 
50

 y
ea

rs Euroclear SA/NV 1 11 12 8% 92% 40%

Euroclear Bank SA/NV 2 2 4 50% 50% 13%

Euroclear SA/NV Paris 1 0 1 100% 0% 3%

Euroclear SA/NV London 0 1 1 0% 100% 3%

Euroclear UK & Ireland 0 1 1 0% 100% 3%

Total 4 15 19 21% 79% 63%

Grand Total 7 23 30 23% 77% 100%



71

Euroclear Our responsibility (2018)    Annexes

Ratio of basic salary and remuneration of women to men by location, 
gender and level*

Basic salary 

December 2017 base salary.

Fixed, minimum amount paid to an employee for 
performing his or her duties, excluding any additional 
remuneration, such as payments for overtime working or 
bonuses.

Remuneration

December 2017 base salary + performance Year 2017 
bonus individual bonus and company bonus.

Basic salary plus additional amounts paid to a worker.

Note: examples of additional amounts paid to a worker 
can include those based on years of service, bonuses 
including cash and equity such as stocks and shares, 
benefit payments, overtime, time owed, and any 
additional allowances, such as transportation, living and 
childcare allowances.

Employee category

Functional framework levels from level 1 to 7 (not above 
for confidentiality reasons). 

Breakdown of employees by level (such as senior 
management, middle management) and function (such as 
technical, administrative, production).

Note: this information is derived from the organisation’s 
own human resources system.

Employee category

Countries with population with sufficient representation  
per level and gender.

* Locations where there is a statistically relevant number of employees and  
 the functional framework has been implemented.

Remarks on the differences

• The observed differences are not significant 

• They may have various root causes that are not taken into account such as 
age, seniority, and presence time, performance… 

Ratio = 1 means parity between Men and Women
Ratio > 1 means Women salary/comp  > Men salary/comp
Ratio < 1 means Women salary/comp  < Men salary/comp

Belgium

Ratio avg. salary W to  
avg. salary M

Ratio avg. remuneration W  
to avg. remuneration M

1 2 3 4 5 6 7

1.00
1.20

0.20
0.00

0.40
0.60
0.80

1

1.00
1.20

0.20
0.00

0.40
0.60
0.80

2 3 4 5 6 7

France

Ratio avg. salary W to  
avg. salary M

Ratio avg. remuneration W  
to avg. remuneration M

1 2 3 4 5 6 7

1.00
1.20

0.20
0.00

0.40
0.60
0.80

1

1.00
1.20

0.20
0.00

0.40
0.60
0.80

2 3 4 5 6 7

Hong Kong

Ratio avg. salary W to  
avg. salary M

Ratio avg. remuneration W  
to avg. remuneration M

1 2 3 4 5 6

1.00
1.20

0.20
0.00

0.40
0.60
0.80

1

1.00
1.20

0.20
0.00

0.40
0.60
0.80

2 3 4 5 6

United Kingdom

Ratio avg. salary W to  
avg. salary M

Ratio avg. remuneration W  
to avg. remuneration M

Poland

Ratio avg. salary W to  
avg. salary M

Ratio avg. remuneration W  
to avg. remuneration M

2 3 4 5 6 7

1.00
1.20

0.20
0.00

0.40
0.60
0.80

1 2 3 4

1.00
1.20

0.20
0.00

0.40
0.60
0.80

1.00
1.20

0.20
0.00

0.40
0.60
0.80

2 3 4 5 6 71

1.00
1.20

0.20
0.00

0.40
0.60
0.80

2 3 4

GRI Disclosures 405-2



72

Euroclear Our responsibility (2018)    Annexes

Amounts donated to charity projects in 2018

Charity Amount

Asbl A.BE.L.D.I € 10,000

Asbl Humanity Help Team € 10,000

Tutti Fratelli € 12,000

Minor Ndako € 15,000

Vzw Hand in Hand € 15,000

Les 3 portes asbl € 12,000

De Eglantier € 17,000

Holebifoon € 2,500

Espaces € 16,400

Le Bateau Ivre € 12,500

Pêcheur de lune € 10,000

Project Rondpunt vzw € 5,000

Parthages asbl € 10,000

Le Foyer des Orphelins € 17,600

La Maison Bleue € 12,000

Télévision du Monde € 9,000

Fruitcollect € 15,000

Mat’et Eau € 5,000

Point-virgule asbl € 13,400

Youthstart Belgium vzw € 15,000

HONK vzw € 8,000

Vzw Stappen € 15,000

Asbl Association Belge du Diabète € 7,500

OTL € 15,000

Vzw Stijn € 12,903

TADA € 12,500

Wortels vzw € 4,115

Vzw Ecoso € 17,000

Don Bosco € 12,000

Le relais des familles € 6,000

UFB € 5,000

Travail et Cancer € 14,327

Total € 363,745

United Fund for Belgium € 25,000

The Belgian charity committee (CRC) in €

Charity Amount

Les Petits Prince: Gardening project in hospital for sick children  € 7,000 

Rés Eau: Funding for water cleaning system in Piat, Philippines  € 2,400 

SOS Madagascar: Help to children and handicapped children in an orphanage  € 8,000 

Scout de France: Help to an animal rescue center in Costa Rica  € 3,000 

Cancer et Psychisme: Financing of writing workshops for people suffering from cancer  € 9,800 

Laurette Fugain: Financing of 3 robots to test a pilot for sick children allowing them to interact remotely  € 9,800 

Total € 40,000

French charity committee (COS) in €
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Charity CRC Fund 

EKOM Charity Trust £8.000,00

PARC £6.846,00

London Air Ambulance £10.990,00

Rainbow Trust £6.885,00

Crawley Open House £11.916,00

London Air Ambulance £5.892,00

Total £50.529,00

Charity Amount

Build Africa £35,000

Junior Achievement € 95,000

Matching gift € 81,620.30

50th anniversary donation Amount

Local projects €500,000

Build Africa €500,000

UK charity committee (CRC) in £

At Euroclear group level in € and in £
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06 GRI index
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GRI index
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GRI Disclosure Page number/URL or full answer

General Disclosures

102-1: Name of the organisation p.3

102-2: Activities, brands, products and services https://www.euroclear.com/about/en/business.html

102-3: Location of headquarters p.3

102-4: Location of operations   p.9

102-5: Ownership and legal form The Euroclear group includes the International Central Securities Depository 
(ICSD) Euroclear Bank, which is based in Brussels, as well as the Central Securities 
Depositories (CSDs) Euroclear Belgium, Euroclear Finland, Euroclear France, Euroclear 
Nederland, Euroclear Sweden and Euroclear UK & Ireland. Euroclear Bank is the 
only credit institution of the group. Euroclear SA/NV provides system development 
and support services to the other companies of the group. Euroclear Holding is the 
holding company which owns, directly or indirectly, the entire issues share capital of 
these companies. For more information, please see p.3 -16 of the Euroclear Holding 

SA/NV 20018 Consolidated financial statements 

102-6: Markets served p.9

102-7: Scale of the organisation p. 8-9

102-8: Information on employees and other workers p.62-65

102-9: Supply chain p.17

102-10: Significant changes to the organisation and its  
supply chain

p.17

102-12: External initiatives  p.57

102-13: Memberships of associations p.57

Strategy

102-14: Statement from senior decision-maker  p.6-7

102-16: Values, principles, standards and norms of behaviour https://www.euroclear.com/careers/en/why-join-us/our-culture.html

Governance

102-18: Governance structure  https://www.euroclear.com/about/en/ourgovernancestructure.html

102-40: Stakeholder groups  p.56

102-41: Collective bargaining agreements p.67 

102-42: Identifying and selecting stakeholders p.56

102-43: Approach to stakeholder engagement  p.56 + p.11

102-44: Key topics and concerns raised p.56

Reporting practices

102-45: Entities included in the consolidated financial statements Euroclear Holding, Euroclear SA/NV, Euroclear Bank, Euroclear Finland, Euroclear 
Sweden, Euroclear UK & Ireland, Euroclear Nederland, Euroclear France

102-46: Defining report content and topic boundaries p.3

102-47: List of material topics p12

102-50: Reporting period 2018

102-51: Date of the most recent previous report July 2018

102-52: Reporting cycle p.3

102-53: Contact point for questions regarding the report p.3

102-54: Claims of reporting in accordance with the GRI standards p.3

102-55: GRI content index p.46

102-56: External assurance back page
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GRI Disclosure Page number/URL or full answer

Material topics

Management approach

103-1: Material topic boundary and impact p.16, 17, 27, 28, 31, 32, 36, 38, 39, 40

103-2: The management approach and its components p.8, 13, 18, 20, 21, 26, 33, 37, 39, 44, 52

103-3: Evaluation of the management approach p.8, 13, 18, 20, 21, 26, 33, 37, 39, 44, 52

Economic performance

201-1: Direct economic value generated and distributed For details on our financial statements, please see the Euroclear Holding SA/NV 2018 
Consolidated financial statements 

204-1: Proportion of spending on local suppliers p.17

205-1: Operations assessed for risks related to corruption p.18 and p.57

205-2: Communication and training about anti-corruption policies 
and procedures

p.18, 19

205-3: Confirmed incidents of corruption and actions taken p.20

Environment

302-1: Energy consumption within the organisation p.31

302-3: Energy intensity p.31

302-4: Reduction of energy consumption p.31

305-1: Direct (scope 1) GHG emissions p.28

305-2: Energy indirect (scope2) GHG emissions p.28

305-3: Other indirect (scope 3) emissions p.28

305-4: GHG emissions intensity p.28

305-5: Reduction of GHG emissions p.28

307-1: Non-compliance with environmental laws and regulations p.27

Social

401-1: New employee hires and employee turnover p.64-65

403-1: Occupational health and safety management system p.68 -69

404-1: Average hours of training per year per employee p.39

404-3: Percentage of employees receiving regular performance  
and career development reviews

p.37

405-1: Diversity of governance bodies and employees p.70

405-2: Ratio of basic salary and remuneration of women to men p.71

406-1: Incidents of discrimination and corrective actions taken p.39

409-1: Operations and suppliers at significant risk for incidents  
of forced or compulsory labour

p.18

418-1: Substantiated complaints concerning breaches of  
customer privacy and losses of customer data

p.20

419-1: Non-compliance with laws and regulations in the social  
and economic area

p.21
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